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Help your local advertisars capture their share
of $68 billion in back-to-school spending!
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Create event and retail promaotions
that capture the excitement of Fair Days!
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Find ads and elements to create a
variety of moneymaking retail promotions,
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Take a look at additional moneymaking sales
opportunities appearing this July!
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Get in on the
coloring craze!

Coloring isn't just for kids anymore. In the last two years,
the popularity of colering books for adults has exploded,
transforming the genre from a novelty into a big-time
moneymaker for publishers and retailers. Sales of adult
coloring books jumped from about one million in 2014 to
12 million the following year, according to Nielsen
BookScan. As of May 2016, three of Amazon's top 20
bestsellers are coloring books geared for grownups.

Now your publication can tackle this trend and ramp up
revenue with Metro’s "Coloring for Adults,” a 16-page

special section featuring a full-color cover, 10 pages of
intricate line art and 34 spots for sponsar ads.

Safety-themed
Coloring Book
Highlights Local Heroes

B When Tracy Salter, publisher of
the Greenville (Alabama) Advocate,
saw the response from local
advertisers to her newspaper's
safety-themed coloring book for
kids, it was clear she had a hit on
her hands

The Advocate's "Child Safety
Caoloring Book,” which published
in May 2014, was not the typical
campilation of pages filled

with generic line art depicting
police officers, firefighters and
ambulance drivers accompanied
by assorted safety tips. This
coloring book offered up
sketches of actual per;:-pre in
Greenville, including the town's
police chief and ather prominent
members of the community who
specialize in safety,

To praduce the coloring pages,
Salter and her staff started with
photos of actual members of
Greenville's police force that they
transformed into black-and-white
sketches and then “cleaned up”
using Adobe Photoshop® With
help from Metro, Advocate staff
— most notably advertising
coordinator April Gregory — put
all of the elements together to
create coloring pages that
included safety tips and space for
ads running along the bottom.
"Each page was tailored to the
person or department that it
featured,” said Salter. "Since the
sketches were based on actual
photos, it was easy to identify
the featured individual.”

When the coloring book was in
the planning stages, Salter and
her team envisioned focusing
exclusively on members of
Greenville's law enfarcement
community. However, once word
about the project spread, the
newspaper was flooded with
requests from other safety-

related institutions who wanted
to be included. As a result, the
coloring book expanded into a
much larger undertaking.

“Once we started selling sponsor-
ships — which we limited to one
per page — local advertisers
began calling to find out how
they could sponsor a page,”
Salter says. "We got calls from
the |local power company about
sponsoring a power safety page
and from others wanting to
spansor pages on weather safety,
seatbelts and bike safety. Soon
the book covered everything any
child needs to know and it
became a massive project.”

The “Child Safety Coloring Boak"”
was a huge success from every
angle. The newspaper printed
3,000 copies of the book and
ri|51'r|huh=d them through its paid
product as well as through the
elementary schools and police
department. And not only did
the book generate about $5,000
in ad revenue for the newspaper,
but it provided an important
educational tool for local children
and strengthened ties between
the Greenville Advocate and the
city of Greenville.

“Based on our success this year,
I'm hoping we can double the
size and revenue next year,"”
Salter adds. "We're a small
community and people are
typically suppartive of our law
enfarcement and emergency
management agencies, 50 we
thought this project would be
welcomed. But when people saw
what we were doing, everybody
wanted to be a part of it — and
that teok us by surprise.”

M
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Metro’s Art Director
Draws on Talent
and Technology

B Recently, Plus Business sat down with
Metro Art Director Rob Forrest, whose
eye for color, composition and quality
has had a huge impact on the types and
styles of images that Metro provides,
Forrest, who began his career with
Metro in 1996 as a graphic illustrator,
now has a hand — and an eye — in all
of the artwork and ads available en
metrocreativeconnection.com.

PB: Where do you get inspiration
for Metro images and designs?

RF: I'm always looking at the styles and
elements of what | see around me,
whether I'm looking through a magazine
or watching TV shows or commercials.
The bottomn line is that I'm always on the
lookout for images and ideas that serve
our dients’ need and goals, but also
provide the spark that will help them be
more creative in serving their customers
and the readers of their publications. So
in selecting and developing images for
any of Metro's services, we always lock
down the line to the end user — the
readers of our clients’ publications.

PB: What do you look for

when evaluating artwork?

RF: The first thing | look for is quality —
and that starts with having very talented
people producing the art. Even if an
image or sketch hits the topic, we won't
use it unless it meets our expectations.
Quality starts with great composition —
the right angle, a balance of elements,
good contrast and a clean look. Ifit's
crowded, it's overwhelming.

| also lock for art that is as customizable
as possible. Vector art is particularly
customizable, so we use a lot of it, and
we also offer a wide range of TIFF
imagery. One thing we always keep in
mind is that images will be used in print,
digital and mohile — and they need to
bie effective in all three platforms — so
that our dlients can customize their ads
and pages accordingly,

In many cases, we offer slightly different
versions of the same image so that it can
be used for a lot of different purposes.

For example, a Mother's Day image
might show a mom hugging her kids in
a restaurant. If it's viable, I'll take that
image and remave the background so
that the mom and kids can be used alone
or inserted into a custom background.

PB: What is the biggest change that
you have seen over the last 20 years?

RF: The biggest change has to be the
technology available to produce and
customize images. Traditionally
rendered artwork used to be the
standard, but the foray into digital
content has changed everything we do
and how we do it.

In addition 1o changing what things look
like, technology has sped everything up.
The turnaround time for us and for
publications has been drastically
shortened. Now that everything is
digital, so many processes can be done
immediately and so much more easily.
The biggest takeaway is that technology
hasn't just increased speed, it has
substantially increased the quality of art
that we offer.

PB: What are some of the most
influential art and image trends that
you have seen in recent years?

RF: In terms of individual elements,
there have been several hot trends that
hawve influenced our artwork. Weathered
wood s very hot and may be at its peak,
along with chalkboard style and word
clouds. Another thing that is hot right
now is flat design, which is a
minimalistic, infographic style that
doesn't have blends or gradients. The
general marketplace has adapted this
style into everything and we are
incarporating it into a lot of our images
and custom projects.

PB: What's the next big thing?
RF: We'll just have to keep our eyes

open!
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An Expert's

Take on the Future
(Yes, Future!) of Print

B Bill Ostendorf has a lot to say about
newspaper design. As the president
and founder of Creative Circle Media
Solutions. of East Providence, Rhode
Island, he has helped 600 publishers
across the United States rethink and
revamp their print products.

Though Creative Circdle Media Solutions
began as a company that focused on
ad design training and print redesigns,
it quickly moved into the digital arena
when client companies requested help
in redesigning their websites.

"We've morphed from all print and all
news to mostly digital and a lot of
revenue-generation,” Ostendorf explains.
“|'ve been through the transition that
newspapers need to go through, so |
have perspective on what papers need.
A lot of our print strategies survived and
are now coming back in a big way.”

Ostendorf explains that “coming back
in a big way" does not mean that print
will come roaring back to historic levels.
However, he does believe that print will
always be the preferred medium for
many readers and cites research
showing that readers not only like print,
but many actually prefer it to digital.
When asked if he could summarize

his message to newspapers about
reinvigorating print, Ostendorf’s
response is immediate: "Don't be dull.”
"We let publishers know that it's time to
reinvent print and assure them that if
they stap being boring, they'll be fine,”
he says. "It's hard to get pecple to listen
to that when they are surrounded by the
‘Print is dead' message. But mediums
don't die; they morph and sometimes
just need to be resuscitated.”

For Ostendorf, resuscitation — which
includes a shift fram the dull to the
dynamic — often involves an overhaul
of how and for whom a newspaper is
put together.

“Boring is the result of not having good
images and strong headlines,” he
notes. “When newspapers understand
how people read their praducts, they

change their typography, return to
wider pages and columns, write great
headlines and put resources where they
count for readers. If there are fewer
stories in newspapers, those stories
need to be more interesting, more
engaging, more relevant and more
reader-focused. And the way to do that
is to focus on the visuals, because
strong visuals drive readership,”

Two key facts — and many newspapers’
experiences — support Ostendorf's
perspective. Research has shown that
90 percent of the information transmitted
to our brains is visual and that our
brains process visuals 60,000 times
faster than text. Simply stated: Human
brains are drawn to visuals and
remember things visually — mental
snapshots we call memaries.

"It's harder for the brain to read, but
the brain likes to look at pictures,” said
Ostendorf. "Given that brains are
attracted to visuals and remember in
snapshots, we have to use visuals to
drive readership — bath in print and
digital. And in most cases, when it
comes to visuals, the bigger the image,
the higher the readership.”

When it comes to newspaper ad\.f&riising,
Ostendorf stays true to his reader-
centric message. He strongly supports
modular ad sizing, which make pages
both cleaner and more inviting, and
challenges publications to revamp their
classifieds by making them easier to
read, adding banners ta highlight major
categories and adding photos —
preferably color photos. Most notably,
in a white paper on the Creative Circle
Media Solutions website, Ostendorf
addresses the importance of high-
quality, effective ad design:

"MNothing could be more critical to our
long-term health than making sure the
ads we do sell and print work."
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Print is Alive —
And It Can Thrive!

W It has been repeated ad nauseam:
Print is dead. However, both people
and publications are discovering
that while print journalism has
indeed waned in recent decades,
it is very much alive — especially
when it is lively.

This is one of the key messages that
Bill Ostendorf, president and
founder of Creative Circle Media
Solutions of East Providence, Rhode
Island, shared during one of his
recent webinars. He emphasized
the importance of remaking print
publications — ads included — into
reader-friendly destinations. And he
reminded us that the people who
enjoy and consume print are the
same people who we want to reach.
It pays to remember that, according
Miglsen Scarborough’s 2014
MNewspaper Penetration Report,

56 percent of readers use print
exclusively and that these print
consumers tend to be highly
educated people with substantial
incomes. While the numbers are
not as strong as they were a few
decades ago, there is still a solid
audience out there.

But, as Ostendorf notes, readers
want to be engaged and entertained
with lively, high-quality and plentiful
wisuals that draw them into a story
or ad, invite them ta linger and are
easily remembered. Taking a few
cues from Bill Ostendorf and mixing
them with my own experience in
the industry, here are some key
thoughts and tips for reinvigorating
print and ad revenue.

Ensure that staff is knowledgeable
and on board. One Ohio publication
— The Beacon of Port Clinton —
launched a "FIND" (for Print is Not
Dead) campaign that has helped to
educate and engage both staff and
readers, As part of the campalgn,
The Beacon's advertising sales reps
received training focusing on how ta
share readership data with custormers
and Pl'{"lﬁpef.ti‘d'@ customers.

Rethink content and ad design.
Investing in high-quality and reader-
friendly design is essential to
engaging readers and consumers.
Ostendorf believes that visuals —
photos, headlines, captions, break-
outs, borders and embellishments —
are the keys to reinvigorating print.
Spread the good news. The
Beacon features regular "PIND"
promotional ads with testimonials
from well-known and highly regarded
local businesses and implemented
efforts to regain dassified and real
estate revenue.

Take some calculated risks. Do
something different — even it ather
publications have yet ta try it. Plan
a double special section that reads
from front-to-back for one topic and
back-to-front for another. Add a
sponsored adult coloring book to
your lineup. Invite the staff of the
local high school news publication
to be guest editors or reporters.
Show what you know.
Publications have long been
hesitant to blow their own homs,
but it is more impartant than ever
to show what you know and
demonstrate that you make a
difference in your community.

Metro's services are designed to
give publishers everything they
need ta deliver high-guality visuals,
content and spec ads that not only
boost revenue, but also consistently
engage and entertain readers. In
addition to millions of images that
draw readers’ attention to news and
feature articles, Metro provides
incomparable content that can be
used to supplement special sections
and niche publications as well as
Fully-Templated Print and Online
Special Sections — complete with
eye-catching photos — that are
ready to present and sell,

M

Plus Business welcomes your comments and feedback. Please send comments to: plusbiz@metro-email.cam. Plus
Business |s a registered trademark of Metro Creative Graphics, Inc. and is published monthly. Entire contents 82016
Metro Creative Graphics, Inc. No part may be reproduced or published in any form without prior written consent.
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Get a Head Start on
School Year Sales!

Summer Is about to begin and you know what that means ... the next
school year will be here before you know it. In fact, many schoal districts
head back to school by the end of July, triggering the start of back-to-school
shopping season.

Families live in sync with the school year, so heading back to school is
equivalent to the start of a new year, Preparation for back-to-school season
can begin as early as two or three months before the first day of school,
so publications large and small need to plan accordingly. To assist in your
planning and school year coverage, Metro has produced a multitude of
A+ material to give you a great head start on successful ad sales.

School Year Print Templated Special Section

Metro's 24-page School Year templated print section is available now.

It's ready-to present-and-sell as-is, or you can customize it with your own
content. Approach related advertisers to run alongside articles on school
safety, tips on cutting college costs, getting the family going in the morning,
classroom tech trends, and more.

Schoel Year Online e-Section

Expand digital ad sales with this online companian to the print TS5, This
online e-Section is presentation-ready with multiple advertising positions that
are ready to sell. All Metro e-Sections are mobile responsive, designed for
prime search optimization and ready to easily customize and publish.

BTS Spec Ads

This year's selection of back-to-school spec ads begins in your July issue and
will continue into .E\u?ust Of course, MCC contains a huge selection of BTS
spec ad possibilities for any number of advertiser categories. Many have
companion Web and mobile ads, too. Try them out in a free 30-day trial

of MiAD Wizard to expand ad sales even further.

BTS Images

There is a fresh supply of back-to-school imagery, induding photos, headings,
graphics, borders, backgrounds and frames to create compelling BTS ads and
designs for print, Web and mobile,

The start of a new school year presents challenges for families, and
opportunities for businesses and publications. Make the most of what Metro
has to offer and your ad sales will take you to the top of the class. M

See how profitable the print Templated Special Sections and Metro
e-Connect program can be for you by calling Metro's Client Services
Team at 1-800-223-1600 or e-mailing service@metro-email.com today!

F1E07TBOR001IC

06 suLy

Orline &-Section

CEERCEE

B RARA
ma i = iohool
HHEE HHEHEN

e
800 seee

M-=TRO. Newspaper Service

S0 M Comstts G, Soc., Prizied e L4



M=TROQO. ideas

CREATE. SELL. PROFIT.

Trusted Day Care

fion your

Us for FREE!
Gt kg by
thetaibengrt bt

DN DR - L0 0

Good vs. Bad Ads:

WWW amevwalis|be com

Is Your
Home's
EEhwl‘;ﬂ::t.rif.:.';lI
stem
Safe?

o Electrical

.-'!n Upgracds
f—hepau
qkf'_"i'lll.u :

Conduit
Electrical

1734 Washir
-0 D00

hom Senat | Bamersyila Haghis

izl ca)

Making Ads With Benefits

When crafting any good ad message, once you've grabbed attention,
cultivated interest and developed desire, you need to close the deal with a
call to action (AIDA). Another way to think of a call to action — namely, a
reason to buy, and buy now — is to state a clear benefit to the consumer.
The benefit gives the consumer a reason to act. Creating a benefit that
moves people to act can be summed up in one simple question that every
person reading the ad will ask: What's in it for me?

A Sale is Not Enough
Half 3 century agao, the word “sale” inan
ad was enough to draw consumers inta an
establishment to buy their goods and
services at a discounted rate. Nowadays,
“sale" has become so ubiguitous that the
word has been diluted in the minds of
buyers. During the recent recession, buyers
curtailed purchases until they found a sale
While the word can help develop interest,
the mere suggestion of a "sale” may na
longer be enough to inspire action unleéss
the deeper benefit of the sale is related
Businesses large and small have mare
competition than ever. Fifty years ago,
competitors existed within easy driving
distance from each other and their
customers. [t was not uncommeon for
competitors to be situated on the same
street. The Internet has changed all that.
Imtemet 5h:jpo|nq Is incraasing the
competition for all types of businesses, as
consumers shap at home rather than visit
brick and mortar businesses. Research has
shown that when people do shop in stores,
an averwhalming number comparison shop
onling, especially for big-ticket items like
cars, appliances, electronics, hame
improvement, travel and mone. So how can
a business compate and gain more
customers in this new buying environment?
Answering "What's In it for Me?”
Advertising is the ultimate madium for
businesses to spread the word about their
offerings, and that's where you come in. The
ad message you hEe!p create for tham needs
ta answer “What’s in it for me?” in a way
that compels consumers to buy from your
advertiser, and buy now. For example, an
item advertised as 20% off this week may
gain some attention and seme buyers on Its
own savings-benefit merit, but you'll capture
maore buyers in today's environment when
“Whats in it for me?" is more than SAVINgS.
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Add info about the desirability or quality of
the item to offer a more complete benefit.
By appealing to how a customer feels about
what they are buying, you are presenting a
clearer benefit ta them

We have previously discussed the prime
motivators for making purchases, which
inchude security and safety, love, conveniance,
health, cuniosity, recreation and relaxation,
and more. You can review and download
our previous article {as well as this one)
onling in the MCC Sales area,

Take a look at the 53:.’1p|:—! acls pictured on
this page ta see how the ad offers are
connected to prime purchasing motivators
for a more complets consumer bensfit. For
example, an electrician ad offers more than
a safety inspecticn at a special price. It's
really offering peace of mind with home
h.’-ﬂ"c-:t',l and security.

Connect the Dots

[f creating great benefits in ads was simple,
then all ads would be effective. Yet we know
thiat all ads are not created equal. When
answering “Whats in it for me?”, think
abiout it in terms of Your own |ife. What
would you want cut of purchasing a
particular product ar service? Would it make
you look better ar fesl better? Would it be
convenient? Would it be good for your
family? Sometimes the best way to answer a
guestion is to first cultivate more questians.
This quastion-and-answer method is a tried-
and-true tip used by ad copywriters. i your
headling sets up a problem and your copy
offers the solution, the benefit has been
conveyed.

However you answer “What's in it for me?®,
deliver the benefit and you'll be making
more effective ads, M
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After School activities are ”f‘ff_,?“_"""ﬂsm i = = . Birthday parties are big [?IJSilII;‘!:—iS—.

increasingly imporant for kids' social e these days. A Happy Birthday

interactians, Such activities also section ar pages can be your
appeal to families with two wiorking readers’ guide 1o planning and
parents. Release a section or pages Junior Sparts League hosting perfect kids' birthday

to disseminate infa on the after parties. This section also offers your
school programs .T:v;-:||ah!+‘.' in your MABOTADRDOZC - 5 col x 13 advertiser_s a Target\er:l ve.’?id\@: .t.o
area, and thoss who help support the N1BOTADRROAC - & col x 21 promote the {__]{:Jtldb and ‘;E,:."JI(.&E-
programs. it gives related advertisers R they offer for birthday parties.

Party Supphy Store

MN1BO7ADB00SC - 5 col x 13
MAIBOTAQBOOEC - 6 col x 21

a chance for added exposure, Create an online companion area
whether they sell sporting goods or and salicit third party biirthiclay
materials necessary for the activities greetings from your readers.

ar have a nearby location.

Sarrmer Cluten-lnee | Ouildeoor
Ba0tps | gling st
Istings.
Living <=

. ' . Optdoor ILIving

¥ oot

Save
—— your raing H
e wrdlding iy
N :
it : il e
gl B":‘:‘L = s |
N160TADBOOTC - 10x13 SR mETE P—— N1B07ADE010C - 10x13
R Har Salon B = Cnterer
The months from June through Ll = s e Mare than ever, Qutdoor Li'\u'il'lg
October make up prima W‘?‘r"d'”ﬂ e is changing the way we enjoy aur
52as0r, 50 a Nuptials Section o bt =2 £ e, summer. Create a section of pages
pages will capture .}r"chlr— lnoking = 3 to cover all the aspects of what
to plan a fall wedding, Sel| the FI—?'-‘-?.-- i outdoor living entails in your area,
i‘nultlpl;a -advertiser Quick-5ell 4 ; fram mosquita control ta lighting;
avout for inclusion in your section A . 1 =2
o corarately for ROP hanes The  N1607AGB008C - 5 col x 13 QLo BIEhEn sons tustion o NTBO7AGE011C - 5 col x 13
ar separately for ROP pages. The Gl yard furniture; grilling trends to et e e
Rl et N1E07ADBIOOC - 6 col x 21 LRI g I AR N1GO7ADB012C - 6 col x 21
% Bl ; el entertaining tips; and more. Each
alternative to the Bridal Guide Quick-Sell layout is now available
print Templated Special Section. in both tab and broadsheet page
sizes in MCC,
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naxpensive
day trips for
tamilies

MN1607A32004C - 10x13

Summer is an ideal season to
feature a Famfiy Time section ar Hoaith Foods Slone Ciothng Storn
pages. Weekends, summer days off, '
staycations and vacations offer ideal
oppetunities far families to spend
time together. Prospect advertisers

e e

that cater to family fun, as well as
lacal event happenings such as
festivals and fairs. Think about
including farmily-friendly destinations
within a 100-mile radius that families
can e?!'ilh.' visit on day trips,

MN160TA32005C - 5 col x 13

1607 AZZ006C - 6 col x 21

S

the
complete
Themed Event
Package for
these layouts
on page 34

N1EOTA34004C - 10x13

A Summer Eats section or pages
would be welcome information for
readers and a great vehicle for
advertisers. Sell pages that reprint Anarias
restaurant menus, or place
editanial from Metra or your awn
sources that offer summer eating

tips and trends for home and
dining out. See this complete
Themed Event Package for
corresponding print, Web and
mobile ads for your section or pages.

MAGOTAZ4005C - 5 col x 13
MNAGOTA34006C - 6 col x 21

M-=TRQO Newspaper Service

2018 Mt Crasten g, dne, Pewisd o LS4

o SO,
LRWESTERN DAYS®

e —

Sae
the
complete
Themed Event
Package for
thasa layouts
on page 33

] it Cinthing Tasck: & Bres 1
LOCAL RODED HISTOHEY Sare o o Possio | Corte

'RODNEO RECIPE CONTEST
HOWTO DRESS LIKE A COWEOT

N1607A33004C - 10x13

A Western Days saction ar series
of pages can coincide with local fairs
and rodeos, or become an event all
your own, Celebrate local heritage or
promote advertisers that feature all
things western. Include BBQ
restaurants, western clothing and
beoot stores, horse Quppllﬁs and
accessaries stores, riding stables,
and more. See this complete
Themed Event Package for
corresponding print, Web and
mabile ads for your section or pages.

MN1807A33005C - 5 col x 13
MN1B0TAI3Z006C - 6 col x 21

Son
the
complete
Themed Event
Package for
these layouts
on page 35

Laocal
artist  How ta spur lads'
spotli  interest in the arts

hemiai s i St
Haow arty ane - ‘ v =
emelibting the [ - =
emmuniy Ppm—— U R 5
N160TA3E004C - 10213 R T i
Pollery

C‘HB-B&i_.

Many areas have arts festivals
during the summer months, but
even if you don't, publish a Local
Arts section or pages to promote P
your ans scene and related Ta—
advertisers, Ses this complste -
Themed Event Package for
cofresponding print, Web and
mabile ads for your section ar
pages.

M1B0FAIE005C - S.col x 13
M1B0YA3S006C - 6 col x 21
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METRO Contests [ . .ati;elLibrar_.l' | D.c»ub;e‘r.rur.:k'i-l

CREATE. SELL. PROFIT.

Usage Note:

Cities and towns large
and small reach milestone
annivarsaries every year.
This Founders' Day

L] Sporting
Giveaways | S,
1238 Waahwghon Stis

Somenuie Heghiy

Car Wash

1234 ‘Washington Stieel
Samersiis Haghty

Celebraling 125 Years! e T - T o Giveaway helps your
Ele 10 win giest priges from the community celebrate
local tusinesses featived here in osfebialion of 4 -

e foum's 12526 il Simgly ey Mame $75 Gift Card these milestones while
AliG aF NAMENEWEEEE GO con Dl Brand Tablet I'_I:-l‘IﬂECTII'Ig tham with

i) gad il [
b ridor el ik your advertisers, Prospect

businesses that have a

SE—

Electronics Store Clothing Store

Winners Will Ba Announced & Gur i icmio e TEM Wit gl Sl long histary in your area,
Annusad Founders' Day Festival s e g iy ety i 32 e
Saturday. July 00 111 a.m.-4:30 p.m. e b, but also businesses that

are new ta the
community, The layout
can also be used for a
slngle advertiser |cckin5_:
to celebrate their own
Founders' Day.

Live Music | fels & Cralts | Local Veerdors | Testizal
Food | Deer Garidass | Kids' Tonie
Mmmw ) Portrait

T A | | T4 b ol 1w Package

Photo Studio Amusement Park '

1234 Wi

Cartload of Groceries 1 ] rour $100 Caah
Grocery Store i L o
figi - Financial Institution

ameiznbe Husfis

N1607TA10001C

Usage Note:

Everyone knows there is
no such thing as a free
lureh, right? This Free
Restaurant Restaurant Lunch Giveaway Contest
Samaes o will prove that old adage
wrong. Use this giveaway
as @ gateway to
establishing a dining club
discount pragram for your
readers and advertisers.
When readers register for
the discount program
anling, they will be
automatically entered into
the free lunch giveaway
Your advertisers get mare
exposure and publicity for
their lunch business while
you gain print linage and
online visits to your
website, Run it once or
Restaurant make it ongoing each

T manth far the next year.

Giveaway Contest

Register anling for our free Dirars’ Club dscount program, and aulematically enter
1o win a frae lunch for twe at any of these partcipating mstauranss! As a
Bomersslle Press Diners’ Club mammbesr, you'll recseive amall updates on realaurant
opanings and local dning naws, plus axchsive special offers and nvtations!

Enter anline today al namenewspaper.com/dinersciub!

8y 2o enier m OO0 00 26 Ses page for compieis comest tuss ang desis

_ﬂestauranl

N1GOTA 00020

10 suwy M-=TRQ. Newspaper Service
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Now close more
sales like magic with

Personalize and present SPECtacular a
EVERY prospect in seconds—it’s as easy as 1-2-3

The ease and efficiency of targeted spec ads with MiAD® Wizard
has already delivered proven profits for hundreds of customers like you.

alae Blit7 e - Texas Publisher charges team to close more 1-year advertising contracts
: {EATE: Targeted print and online spec ads

S 1 0 4 : 5 O O qun:kly created for each appointment—often
h with multiple ad options—using MiAD Wizard

SELL: 67 appointments, signing 28 1-year contracts

PROFIT: Sales blitz results: $104,500
in Contracted Advertising and counting

Sales team delivered the goods — Metre Ads on Demand
did the heavy lifting! All web ads created on yet another
easy-to-use, proven profitability service from Metro.

MiAD Wizard is a FREE upgrade for current MiAD subscribers! If you, too, would like to instantly
conjure up targeted spec ads, for sales calls that will practically close themselves, then go to miadwizard.com
and set up a FREE Trial. You will see for yourself how the Wizard can make your sales soar!

METRO'S FILE NAMING SYSTEM AT A GLANCE

Service indicator. Month indicator. Page Number. Color Type.
N = Metro Newspaper Service two-digit field to two-digit field to one-digit field to indicate color
S = MIAD Spec Ad Library indicate month match the page in (C = color, K = b&w, A = line art).
C = Campaigns & Classified (1 through 12). the printed guide.
H = Holiday Advertising Service % i )

Year Indicator, J File indicator. t Unique to File,

two-digit field to one-digit field to three-digit field three-diglt field (or

indicate the year indicate the type that is unique four) that indicates

(i.e., 16 = 2016). of file (P = picture to the item. the file format (TIF,

[phato or graphic], eps, jpg, OXP, indd).

A= ad, W = Web ad).
O EPS art file format @ TIFF art file format < Photoshop® EPS file format

M-TRO. Newspaper Service
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N1607TP23004C-@ N1607F14008C-@

2 IS g = . ' "
=<0 The "It" Gift Whimsy Gifts
Adult Coloring Books | Premium Colored Pencils 1234 washington'Street | Somersvills Heights
= starting at only $6.99 24-count box $8.99 000-000-0000 | www.namewebsite.com L]

ADH N1BOTAT1Z001C ERCoTEe B

-

N1607P14002C-@

' Fresh

In Season  srherries Value Grocery
&On Sale 2/or$5  EoMm oo o
PASS 6COL 11

N1607P12001C-@

Besos Boutique
1234-quﬂmti:mﬂ !w',fm Heights no

AD# N1GOTA12003C L Elve RSl

N1GOTP16000C-@
P AL e

Garden

i Lreshen Up | El.sso e

000-000-0000 | www.namewabsita.com

AD# N1BOTA12004C oAt BRG]

N1607P13001C*-0

3 .
LAY i E

AD# N1GOTA12005C IR Tre B S

ptarting Saturday | 1= ® Mason'’s Department Store

 Doors open at et
Sopeyforthobomoals wbetchen spplances 1 294 Wasm%ion Street | Somersville Helghts I] [w)

N mm“mmmﬂ * & mam D00-000-0000 | www.namewebsite.com

ADE N1BOTA12006C QRilds B S]

N1607PE2005C-@ N1607PE2004C-@

w Kids'Haircuts Only $10 Clip Station Salon
L‘ Stop in today, or call ahead for an appointment] agg“mn Fmﬁ%mmfﬁhm nn

ADE N160TA12007C BRgEcll==Sth

N1607PEB028C-Cy N1607PBE029C-C>

- y
+7 g 5 - " 3 Every Wednesday — “eridb il NAC UMY E
4 ‘-J'-"JZ“-’-“A bt Tt R ey e 1234 Washington Street | Somersville Heights

Open at 4pm Closed Manday 000-000-0000 | www.namewsbsite.com
AD# N160TA12008C [RIEAT TR

" pmsn By Tastings
| it} E
- il ﬂh y L uerl':enc!_

1234 Washingt somarsvilla Heights
000-000-0000 | w weabsite.com

AD# N1GOTA12000C ERLEIAe B

M1B07P58005C%-0) N1607P58043C"-O
L T ST Y S . , - o s £
& ﬂ’ﬁ%ﬁ‘ fou et 0204, oy Somersville Diner @

ool Ciithoys® _

Ragistar onkne o m slors for our free bidhday dub
g el et selokril e ol i 1234 Washi n Street | Somersville Heights
potior il s fhiqabinit ol ko g 000-000-0000 | www.namawebsite.com Hno

ADE N160TA12010C R Sf2es IR S

12 juLy M=TRO. Newspaper Service
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M=TRO Marketplace

- reative Library / Print Ad
CREATE. SELL. PROFIT.

@
Q
% : Usage Note:
= The purpose of this
2 DE “2016 Back-to-School
Guide” Marketplace
?m%fgmﬁwl layeut is to give you

the opportunity to
promaote related local
advertisers by offering

Salon Dina i Impressions Footwear Lakeside Pediatric Dental : 3 ;
$15 Kids” Moairgats | Big teais: for [ethe fer! £49 New Patiant Spacial t"" “'_‘““‘IE"){;;{ P"WmF“:"““‘
. | e | . o include even the
1234 m%ﬁ;mm i lmhﬁ%ﬁmﬁmm i 1234 mﬂwﬁwmm Heights et il
www, namewe bsite.com | www. namewebsite.com | ww.namewebsite.com i
| They can benefit from
Salon Dina Impressions Footwear Lakeside Pediatric Dental the association while
$15 Kids’ Haircuts | Bl deals for [ithe faer! | 349 New Falien! Special you reap the rewards
|mm¢wnm-sn;-mm | V234 Washington Street » Samervelle Heights lmn:upnrbm-mwn ofaft.lll-cdorpage.
warw. namewebsite.com www.namewebsite.com | werw.namewebsite.com Use this Ma rketpla:e
Salon Dina Impressions Footwear Lakeside Pediairic Dental |ay:.:4:of;r:5var:ftgf?!f
$15 Kids” Halrcuts g dleas for Dtthe feet! | $49 New Patent Special s T ke parton
1M Washingion Streel » Someravibe Heiphta 1234 Washinglon Sireet » Somervelle Heights § 1234 Washinglon Sireel » Semerseile Heights I":nu ple-run campaign.
www. iamewebsile.com | wwwnamewebsite.com | werw.namewebsite.com QEYOUE COruenience,
a tab-sized version of
Salon Dina | Impressions Footwear | Lakeside Pediatric Dental the page is available
515 Kids” Haircuts: | Big eals for liithe foet! | 549 New Patient Special in the MetroCreative
1234 Washingin St « Somuraibe Hlghts : 1234 Wasingtm Srot « Samorslle Hghs : 1234 Washington Streel » Semerseibe Heights peati
werw. namewebsile.com www. namewebsite.com werw.namewebsile.com Library.
Salon Dina Impressions Footwear Lakeside Pediatric Dental
$15Kids" Mainguty I Big dals for fithe feel! { 349 New' Patient Spocial
123 Washinglon Sirest « Soemrovila Haights | 12 Washieglon Straet  Somervelln Heights | 1234 Washinglon Street = Somerevils
000-000-0000 | DOC-000-0000 | 100-000-0000
wharw. namewe bsite, com ! weww.namewebsite_com | www.namewebsite.com
Salon Dina Impressions Footwear Lakeside Pediatric Dental
$15 Kiels* Haireuts i Big deals for It fost! | $49 New Patient Spaciai
|mmwlﬁm¢-&nnn-mm 1234 Washington Street + Somersvlle Heights 1234 Washingion Street » Ssmersville Heights
whara, naime websibe.com | www. namewebsite.com wrw.namewebsile.com

5B -iB
V Out Everything 25z &3z
on Your List I8 IL@B
[ [ I
Sy
& ;g 2
e 8 o B
a aQ
5 e
7] 9 i
= § mﬁ’ ot oy el A i
§ " = £ Gl | Givmpe & Sochars | Cucommom. Name Sponsor
Bld & Busmess
i % ABC Teaching Supply
3§ 2 T T
h Your Little =48 =ik
IF @ 3
g One’s Vision 8812 833
= - Is a Big E:.;%i S8
: (=] B
5 0 SCAOOL s SE &
z SO LT 2 18| 2 3
I'i'uhljng Our ﬂrur Kids - é
4 Happy & Healthy =
9 New School Year Beat the Bell on Our
E Al i by e Back-to-School Sale!
p--m-n [irov Y S — T i rummeng aee &0 i an dher
2 S MR T firurtie hackefo-wbeal fiskisasl
~1 " Fatt Apparimarta B Biried Foycat § TSR Il - S e
8 = S v e
E % somersville Pediatrics Clothesline Kidswear Vernon Vision Center
3 1234 Wouhi e et | eraenve Hoghes 1234 Wetngon St | Somersle g 1234 honBioct | Somerml gt

AD# N160TA13001C L Edes S 2]
ADF N160TA12008C ERLERE

M-TRO. Newspaper Service JULY 13
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N160TP14003C-

N1607P14006C-@ MN1G0TP14005C-8

Fm— .

-s'tm‘l i)

1¢

- L

N1807P14010C-@ MN1B0TP14009C-@ N1BO0TP14007C-@ N1B0OTP14008C-@ MN16807P14004C-@

N1607TP14002C-@ MN1B07F14001C-@
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MN1607P15005C-@

M1607P15001C-@

MN1607P15008C-@

MN1807P15002C-@ N160TP15009C-@ MN1B807P15004C-@
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N1607P16006C-@ . N1607P16005C-@

-

MN1607P16010C-@ M1807P16002C-@ - NiB{J?F

N160TP16009C-@ NABOTF16004C-@ M1807P16001C-@
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M1B07P14002C @

N1B07P38002C-@

N1807P8E019C->

W

AD# N160TA1T003C

PASSGCOL x 3

N1607P37010C-@
N1607P37012C-@

N1807PA1001C 4@

N1807P17002C*0

N1607P17001C™-0

N1680TP58015C™-0)

=
zi
3 B
S
=
e
: 8
The Fair Is Back... &
C ity Calendar EOMES Somersville g;idanr spm-11pm
ommunity Lalenaar cou ,lt Falr Sunmmyy“:m.%m
July 22-24, 2016
e Somersville
et Ly
10 11 12 13 14 15 16 2
@
51
17 18 19 20 21 22 23 %
24 o
. 25 26 27 28 29 30
i S R Event L acanan
A C;00am-0:00pm
VAW
w Name Event Here
| Ewvant detmks hars, Evant -
- kil Nena, Event datnils =
e S i 3
_— =
luly 00 July 00 o= g
E'uujpnruhuduwml % 2
A Capis Cilroly Eental blaza gtvg:mw 3
Lt 11am-3pm Fina Ridge Park Pavilion ]
www.namewehsite com com  0am-SEm
J 0o wana.namewebsite.com §
July 00 0
Name Event Hero MName Event Here M L ]
Ewiril atidle hara, Evant
Eventdetala e Evart  dewmiaters Ewenideials  Name Event Here
TR Ei Fhane Bty e Bebade P Eoan Gtk
mmmwn Name Event Location e, Event el hora
www.namewebsite.com mmnmmm Me.com Mame Event Location :
Jul July 00 www.namewshsile com Julv 00 July 00
Namia Event Horo Name Event Here |y 00 Name Evant Here e e o o
Event Solal hare. EVOnt ot oo s i Evont dotals her, Event  Golnils hers. Evnt detalis
otalle hore. Event datalls  farg, Cvent detals horo. Name Event Here dotniks hore. Evort dotails  Pere. Event dotails hera.
e, Event cstals hire. e atalls hara, Event Evont dotals hors, Evert hare. Event detads her, Event detnils hara. Evant
Event detals hero. Event D e, Crant dots dotalle haso. Evoni dotalle Eveni dutails here. Event datally hers. Evant detaln
BRSO hmOmieens s oo e e e
B aie e N o i —
www.namewsbsite com namewebse.com  wnw.nam cOMm  WwW. W, ST E'-'

up to H;ﬁ’ Méﬂz
50% Off 0 $4 Tanks & Tees

A 2 for $10 Pool Float
Stgremde $5 Bath Towels

BOGO Jewelry & Mora

General Store

1234 Washi Street | Somersville Heghts
g ey 400 2OVE Lind dmtaie e and concions bave. List deiads, teere and cosdidiona ham

i
22
g8
&%
Q0

AD# N160TAATOOC L Tide o B8 31
AD#E N180TA1T7004C 10x13
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M=TRO Top Ad Sales Prospects

MN1B07P38001C-@

18

CREATE. S5ELL. PROFIT.

Made You Look

Create an eve-catching kadscapse 24 hours
a dlay with bestiful oatdeor lghting
soluitsons from the llumination exper.

Contact us by phone ar anline odsy
for & free consultation and preject gecta

Higgins Electrical
1234 W‘ashlnmun Street | Somersviile Heights
0000 | www.namewabsite. com

AD# N160TA1B001C LI BE ] @

Deckorate
for Summer

Decks
- & Patis Cewers

: -'. tGNH‘A)s

a0
mtﬂm

rapair
M GnanS

Dedks
& More =

Eitrnging ity
1234 Washington Street B

Somersviie Helghts seafwmenshys el
000-000-0000 o st

wvice ko
www namewebsite com F;. m:m Hﬂaapwhj

@ D8008EdL00LN

ensszcoLxs (B

,\_4.. — ~EY
/"’lx

..and let us take care of the rest!

Goreman_ e
Contracting ' o
Somareiile Haights - | drteyimpet | i
wanw. namewebalte.com facebook

@-J0LOBEJLO9LN

AD# N1607A18007C L TL-RTH W |

JULY

Cr.D6009rdEOZLN

N1607P38008C-@

Y
ki

WANTED:
FUREVER HOMES

ADOPT | FOSTER | DONATE | VOLUNTEER

Somersville Animal Shelter

1234 Washington Streel | Somersville Heights
000-000-0000 | www.namewabsite.com

AD# N160OTA18002C L FIve TR @

Somersville Transit Systems

1 il ights

ADE N160TA1B005C R Fdvs BEE] 0

The Perfect
Touch of Glass

Create o mora
beautiful bathroom
with our alegant
custom glass and
mirror solutions.

Beautiful,

Frameless
ass

Shower

Doors
Installad from

$899
i

Clarity Glass
& Glazing

1234 Washington Strom | Somarsville Hesghts
000-000-0000 | www.namawabsie com

Frme E airmciom
wraed & e
Cormmarc & Fsasrntol

AD# N160TATR008C [CTT-- BT @

@-JEL0BEdL09LN

@-0r008EJLOOLN

M1607P28006C-@

N1607P38012C-8

We spactalize In a full spectrum of
commearcial and residential concrala
projects, from stampad and stained

fﬂaalgns to textured and epoxy finishes,

Our low- 1o no-maintenance concrete
solutlons are as durable as they ane
beauliful for value that lasis.

Gall or po oxlee e regeest your ey
“ﬂhﬂ’hﬂ“r
crc-{ e Wy

1234 w.r,mrmm Streed | Somersvile :H-e-lghts
000-000-0000 | wwienamewsbshe.com

@-0S008E4L09LN

Barbecues®.
Begin With Us

Pick up promiwm-guality meats, Proud to car
alrerimirsizen | allnatural &
hamemade side sabads from 5
o ety kot sustainable
H'm'rj;m-dhm:s prnducls!

Teller Meat Market

1234 Washington Streat | Somersville Halghts
000-000-0000 | wwiw.namewebsite com

AD# N160TA1B006C [ELEEEIwe SR m

Spruce Up Your Patio
With Beautiful

New Outdoor Furniture

y
-
! aﬂwmm
$0 Down
O%Finm
g eereita -mﬁmmw
mmm!mulm et

Newhart Home & Garden

1234 Washington Street | Somersvile Heights
000-000-0000 | wew.namewabsite.com

AD# N1607A18009C [ECIEEEI Y @

M=TRQO. Newspaper Service
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N1607F39005C-@

Umbrellas Ice Cream

1234 Washi Street | Somersville Hiﬂghhl
DO0-000. | wwww.namewsbsite.com

ADH N1GOTA19001C LS EE= SR @

Turn Heads
SLith Fabeloees . Neaeds
Treat yoursel! to a snappy
e ry. (RS
attention on your hands) Muiwm
ot sk o SRS 015'319 f

re-Soent . 'lc}r}‘-'r

1234 wamggtm Strest | Somensville Heights
| www.namewebsite.com

ADE N1G0TA19004C LS B 3.1 @

ADE N1GOTAT900TC Lt Ede= SRR @

M-TRQ. Newspaper Service

¢ HOUA Wion Comaion Eragics, Tac, Pomind i L3A

@ D6006E4L09LN

®-00L06E4L09LN

(MCC Creative Library /

Ants Having a
;Dtum, in -\}'-u-‘.r O(‘L

p
OMEs
Send them packing with our g
lnd offective pest conrol so

nnni-h-lmmaﬂsdnum.

EuﬁSw?J
Dest Control

www.namewebsite.com
1234 Washi Streat

Somarsvilla Heights
OO0-0000

ADE N160TA19002C LS El== SR 0

Get the
Best Blades
on the Block

Complete
ann Care S

beautiful yard
| evaary praces i)

Alfoniatia Manlknos
Licaneod, ImmnBsu\:"

.ﬁDl H1GD?A19005C BASS 200 x5 @

i

J
L

Every Drop Counts
EEE] S sapaams s ne
g‘%— O, Wi i O YOur et w

E A 1urming off ek

Somersville
Public Utilities
1234 Washington Street | Somersvilie Heights
000-000-0000 | www. ramewabsite com

ADE N1G60TA19008C [AECEI== L] @

@-02L06EdL09LN

@ DE00BEJL09LN

@-DL006E4L09LN

N1607F33011C-@

Print Ad Type: Top Ad Sales Prospects)

Summer Adventure
PSAVE  smmmms

AIHO%PFF Froe shuls sanvice

hﬁ”gm Value

mvcsy,  Rent-a-Car

=y e and Somersville Helghts

T 000 -000-D000

WWW.NAMewebslle.com

Save on

the Hottest
Summer
Accessories’s

Fashion
Sunglasses
$14.99 1w

All Jawelry
Bliy One,

Must-

& OF00EEL08LN

Leilo Bauffqué

1234 Wash
Samersvills algma
000-

000-0000
www.namewebsite.com n ﬂ

.
P&
E
g
.

Your Key m

| AD# Nis0TA19000C [EICRLERE @

19
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N1607 P2EDDTC-. N1607P20005C-8

N1607P20010C*-0

x:,_-»f/
CREATIVITY

N1807P20020C"-0
N1607P20021C*-0

N1607P20024C*-O N180TP20009C*-C
N1607P20025C*-0

20 uy M=TRO. Newspaper Service
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M1607P21008C-@

M1807P21004C-@ N1607P21003C-@

MN1607P21006C-@

N1607P21002C-@

M-=TRQO. Newspaper Service
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N1607P22004C-@ M1807P22001C-@ l MN1807P22002C-@ NABD7P22002C-@

R

o

3= i

N1607P22010C-@ N1607P22011C-@

N1BOTP22016C"-0

|

MN1607P22005C-@ M1807P22009C

>Supp!

N1607P22012C*-0
M1BOTP220130C5-0

N1607P22015C"-O

N1E60TP22008C-9
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N16807P23004C-@

MN1607P23010C-@

"

N160TP23002C-@ N160TP23005C-@ N1807F23008C-@

MN1607P23006C-8 M1607P23002C-@
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METRO Multiple Advertiser

CREATE. SELL. PROFIT

N1607P24004C"0

Headlines
Salon

£ e dabeaty

Kidswear

&',&'C'ZL..

T e

121 Waihasgios ise
Sorsarrae

-0

N1BOTP24002C"-0

OO

g - _ Value Giggles
g! et Child Care
& ‘Fﬂ'm Clady sfter s prapmier
E T

Z

Ace
Tutoring

At efunin prater i
na el s com

AD# N160TA24001C R ERE

‘I;" F 1 —\) X ""‘ U 1 -
j ¢ sage Suggestion:
Multiple-advertiser, double truck lay-
outs present unigue opportunities for
advertisers to gain more exposure while
sharing the cost of appearing in color in
a prime position.
At the same time, they give you a full-
color spread. Use the altemative head-
ings on this page to change the focus
of the layout, and don't forget to repur-
pose the content for your Web site.

(MCC Creative |J|'_n—=|r_-||I / Print Ad Size:
Doubletruck / Print Ad Type: Multiple
Advertiser or Directory)

r
L ) N
e Wi sl e id

N1E07P24001C-@

FESTIVAL

MN1607P24005C"-O N1607TP24006C -0
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M1607P23003C*-0

@ OL00024L09LN

Parents, be sure to review these
important bus safety tips with
ung riders and drivers to keep
ids safe this school year.

b 3 - i =
k. J : ) 10 School

N1607P27003C-8

5 School Bus

These local businesses would like to
wish all of this vear’s students a safe,
happy and successiul school vear!

Bus Safety Tips
for Kids

1. Ger ro the bus stop eady,

Safety Tips
for Motorists
1. Knaw thar yellow flas!

:;nlﬂ'\\ﬁﬂrhiuftplmar lights ur.'ho&l..dlulh
¥ ¥ VE pant i [ad Lo S0
i?'-ml*-' ; i:'-m“' y from the ?ﬂpmmmﬁ_ L gl:ﬁl- stop
usiness usiness . sgn e 5 s
Sponsor Sponsor i‘w&mﬁrﬂuﬂf“ m“"‘iﬁ!- e
1234 Washington Street 1234 Washington Stroet driver says k'u-*ab-rﬁm
Somersville Heights Somersvile Heights you approach the bus. 2, Never pass a schoal bus
mmmm i wiebsite. 3. Ener the bus sngle file m ru.nh-:ix
. r . ol
am - wname com 35 e sase taheld the T unsilieand
handrail, o
1 = » A 3 vehicle & s

?\"lﬂ_'t N‘m_“ 4, Walk serakght i yous sear,  distance of at least 10 feer
Business/ Business/ and st with your lép facing from a stopped school bus
Sponsor Sponsor !"‘s"': 2 1.0 uﬂd‘& o il
1234 Washington Strest 1234 Washington Strest 5. ethy; 50 LI sop sl
Somersville Helghts Somersville Helghts dhl;:l ﬂq:‘:ﬂhﬂr*h?: bgﬁimnudog‘fh?‘mebn
C00-000-0000 C00-000-0000 driver, proceed dowly and
WA SoOm W com 6. Kup the bus sisles clear, with caurion, ‘bath

and keep arms and for children may

head inside the bus. still be close to the road.
Name Name > e dw
g % i ". Ralm your hand if 5. Whils driving, never
Business/ Business/ need 1o gt the bus i am:h-ong&mlgm
Sponsor Sponsor drivers arention tjmgemmdqm: the
1234 Washington 1234 Washington Strest 8. Look beft, dght and left
Somersvilie Heighls Somersville Helghts -gpinb:ﬁmeng.hg:h bus
000-000-0000 000-000-0000 or croming the street,
W AT WD S, COMm W ramewebibe.com

9, Always coom the strect ar

Least 10 feet in front of the
Name Name b‘m"—g':" cross behind
Business/ Business/
Sponsor Sponsor 10, 1€ you drop someshi

near or under the hus,
1234 Washington Strest 1234 Washington Strest the deiver. Never try to
Somersvills Haghts Somersville Heghts pick it up yourself
1000=000-0000 1000-000-0000
www namewebsila.com wwwnamewebsila.com

AD#E N1607A25001C [LSTTe o I8 3]
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- N1607P29024C*-0
gy, * MN1607P29019C-0

N1607P22012C*-0 -
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# N160TA30001C

PASEECOL X3

Get Your Discount
Fair Tickets Here!

Bave # off adubl admassion and $2 off chid admisasion when you
purchass your tickets in advance from us, and we'll ses you at the fair

Somersville

MN1B0TP3000C-8

N1807TPA0001C-@

Somersville
County
Fair July
00-00, 2016

Tickats On
Sale Now

M=TRO. Newspaper Service
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N1607P31008C-@ MN1607P31007C-@ N1607P31001C-@

N1607P31005C- N1E0TP31010C-@ N160TP231011C4

Dffer gaod throagh July 00, 2616, Lint detaiks, Larem asd condisions hars,
Call ane of our inendly service specialists today for details and scheduling!

w
—
o
-t
f‘l-—
N1607P31006C-@ N1607P31003C-8 M1607P31009C-4
M1807P31013C-> N1607P31014C-»
o Save 10% [
2 Off Your Off Dent |
5 Deductible Repair |=
o
5
-
=

Framework Auto Repair

1234 Washi Street | Somersville Hei
Fres Written Estimates | Al Work Guarnteed | Direct Insurance Biling uwam' !M.mmﬁahﬁlm

ADE N1GOTAI1001C [ILEEE Zes BEE]

M-TRO Newspaper Service
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M=TROQO. Themed Event Package

CREATE. S5ELL. PROFIT.

SECTION COVER:
=
2
= |
o
Q . A “.“ﬂl—ﬂ? %
g NkseaPen .
§ P -~
- NN e ANV i ""E"{f i
= NN @ Gef(,ﬂrrl
| i B N
N = . Fides: s Games S.‘?ﬂ Hm‘fmfren’
mmunity activity schedule i Mini Goll + Snack B fﬂ‘gﬂﬁiﬂﬁﬂ“ Z
] =
r E 4 @
|'ﬂ'.':?1"'1F"BT"SI;"":= _ 2 #'Sf;-(r‘lrmr t Amusements z
trips for = . :
Hamites g Srmyss &m0
o W namiwebaite com o s i T '6
% AD# N1607A32001C
2 PASE 2 COL x5
=
L 4 B
E camival schedules Open 2
o a |0c3ifesti\|'al performer 7 Days
e in Town
F HEADING: The (. oolest ﬂfuﬁ L
N1607P32001C"-0
AD# N1607A32004C 10.x13 Earn FREE

e e Cames | Riifon & Games

e Wlan Your i I =z
Mini Golf » Snack Bar | &lAas Jou o ur g

n [#5]
t'a‘.f':rrﬂm'.r t Amuscements z
1294 Washi Strest e =
S‘.nmem'\.rille'mpgrllrm m =)
000-D00-H000 Ul st et | O
www namewebsde com BT 0 AT T b

FASERCOL x3

SECTION PROMO:

Make Time for
qmp—- |

O OH00EJL09N

ET'I'!F r;
g Sdem s G | B fo BT

Health Foods Store Clothing Store

or. et 1w

fropess Mini Golf + Snack Bar | Leery fundhssiay z
=== A Basmmar —
R
" - 1 2
- Seaport Amusements by
AAue
Rppas i S 1234 Washington Street t@ﬂ §
Somereville Heights
000-000-0000 L vk, e 5]
AD# N1BD7A32005C 9,687 1 13 www.namewebsite.com S B oM . i
AD# N1607A32006C PASS 60O x 21 ADH N1807A32007C AD# N160TA32003C  [W)
FASSZCOL x B PABEZCOL x 3
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(MCC Creative Library / Print Ad Type

SECTION COVER:

®
=
Q 2
2 <
g 8
& =
2
=
% E Armadillo
2 o g Junction Western Fashions.
& '-)JM'L Ll A § Ig&d.wwmmnam ng:mnjmmmv
S E 004- mmﬂ i 8 o Saklies
g i 8 mwunamonesle con i e
LOCAL RODEO HISTORY . R — A R S
RODEO RECIPE CONTEST :
HOW TO DRESS LIKE A COWBOY PAGE 2COL x5
=
g
o E Your 3
0] =]
g +LOCAL 3 Western 8
g RODEO : Baadiacs 8
& SCHEDULE 8 qu .
z o Shop
and 50 mudl more
HEADING:
N16OTP33001C* ‘)(}{:{}( }ll'

Stock Boots

Armadillo P
‘DWES'I‘EHN “AYS~’ Junction Western Fashions

Pl A AT R iid AdvrmmE Arrwa
o 2 e - = 1234 Washington Strest 477 fe Wholc Family
@ | Woatem Furmitu Clothing || Teok& Bavi EN-DO;EI?IJO hh & Aroemorics
ooary I | I e Cioests %
L ! B |, |, || Men-, ||| P | ] Denka veorwnamawsbsite.cOM  Sutde Beying Pragran
s [ = e I T s ok e B Toopes & Tack Shop
et pe——— T - Farm & Ranch Supplies
AD# N1607A33002C  [w]
PASEZCOL x5

SECTION PROMO:

Sadd1&s

akdiso much mo

MN1607P84011C-@

Western Days Amves 3 00
Lnokfnrymmpym N‘}ﬂ‘ﬁ"im

TR0 B PG F. SO,

Armadillo
Junction “é\i-mu"{lrhf'nkﬁhri_:m\gb.
1234'1‘1‘3511 .g;‘atrnt g":‘*““- A D

memmbsrte com
--ﬂ”ﬂm!lll _.
l-rnriuldh-ir-!

m MN160TAIZ005C 9867 x 13 -
| AD# N160TA33006C PASS 6 COL 21 ¥ NISOTATI00TC

PASSZCOL x5 PASSZ2COL =3
M-TRQ. Newspaper Service Ly 33
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M=TROQO. Themed Event Package

CREATE. S5ELL. PROFIT.

N1607P34001C*-O

market

summer | CRECAT
benefits schedules o iaurant

of buying

lecal

@ J200FEdLO9LN

HEADING:
N160TP34001C*-0

ADI' N160TA34004C

En]m,. summer
with homemade sorbet

“MIFIIJIM E::E

\ A

\
SECTION PROMO:

MY

Yourself to
¥ the Best in
% Local Dinin

wpocial saction satvae up evorything from

recipes and farmers” marksd schodules o looal restnurant
rovigen and specind cffamn perfact for foodias. Don't mies il
Coming Sunday, July 00 in print and cnline at
Aamenew spaper. com/summensats,

(e Tl A Bl
AD# NASD7AZ4005C BEETX 13
ADH N1B0TAZ4006C PABSE COL x 21 "AD# N1E07AS4007C
PASS2COL x5
34 uwy

N1607P37011C-@

M160TF3T003C-@

N1607P3T006C-@

CAMPAIGH:

Light & Delicious
S Summer Menu Options
@ |\

e .c’ LN l
’If“ “ £
P G
ol
$750 S6o0 $8.00
: Tacebook
Union Cafe s

1234 Washington Strest | Somersville Heigha
CO00-000-0000 | werw. namewsbste.com

O~ 06009FdE02 LN

ADA N1807A24001C [

PASS200L x5

Patio Now O[JEH

for Your Diting Evjoypient

Union Cuﬁ' S

1234 melﬁnmﬁﬂm
000-000-0000 | www.namewsbaite com

" AD# N1607A34002C |

PASE2COL x3

. D6009FJECZLN

More HHJ 1w Hours

All Suntwiey I.‘lji

Srving L orech k. Dirvier Dy

et s Y

| Somersville Heights
oM

Union Cafe

1234 Washington Strest

000-000-0000 | wre.

Or, 26009V JE0Z LN

PAEE2COL. x3
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N1607P38006C-@

N160TP38002C-@ MN1607P28001C-@ N1E07P3800EC-8 N1607P38010C-@

N1607P38013C-@

BACK TO

>5CHOOL
N

N1607P28011C-@

N1807P38007C-@
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METRO Ad Scape AdS | cor : ‘- om the MC .1I:T-.r;:-r|-;|1 Ll-f.::r.- ry.

CREATE. SELL. PROFIT. pe: Adscape/Shaped)

Usage Note:

Use this Adscapes
shaped specialty ad

to draw attertion to a
grand opening event
from a fumiture store
or virtually any type

of business. The ad’s
unigue positioning and
shape are sure to draw
extra attentian for your
advertiser while gaining
premium pricing for
you, Intraduce a new
advertiser with the
shaped ad and sall
additional smaller-
space ads to publish
thraughout your
edition to keep the
advertiser's name top-
of-mind for readers.

o

N1607P40001C->

ENTER

TOWIN A
Storawide CARD!
Gt Do Prisns -4 Grand Opening Celebration
R PUP In Tb]ﬂ Wee kﬂﬂa! Saturday & Sunday, July 00 8 00

e —a=e=8 Hammond Furniture Showroom iy it ot s

ADE N160TA40001C [EEIEETTE R (W]
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M=TRO. Single Sheets

CREATE. SELL. PROFIT.

Capture the f

sortunit

ffer targeted zone distribution to att

lnrrequent advertisers, or sell them as regular ROP.

Summer
LOAN SALE

N1607P1S002C-@

MNAG0TP15007C-@
m

Get 'em while they're hot!

Boat Auto Vacation
Loans Loans Loans
5.89%APR 1.29%APR 9.79%APR

for 36 months
S5 4 51 0L | b, Ar) et
| o ot Tl ety

for 72 months
1O Wairg | o Paymen s
Por G0 ey | ooy sl penaty

for 60 months
100% Brarerg | poyments
Poor G A8y | I P By ity
et e i e s e

2 e e o e e = e fivimsstil

Mo Application Fees | Get Preapproved Today
Apply or onling in minutes,

First Bank of Somersville

1234 Washington Street | Somersvilie Haights
000-000-0000 | www namewebsite com

el ok s =t s bl e L sl P et EEE TR
Ink-t—-n-o———-—l.—h—l _-ﬂ-du-h—u——h—-w—-d—-l—-

ADE N1BOTA41001C EEEERY

Haun ticker oo sauings!

Engy limitad-me epecial ofisn from
o I?m‘:mk-:dl:.mmdmn:hr[laﬁ'

N160TP41002C-C>

AD# N1607A41003C ELEERY

M-TRO Newspaper Service

5 HI Raise Cvmplon Gragtins, Tnr, Ramind = L34

@-D800514L000LN

@-2100LE4L09LN

N160TP28000C-@

(MCC Creative Library / Print Ad Type: Single Sheats)

Sports Medicine
& Physical Therapy

@-J0L08EJL09LHN
@-0900L24L09LN

Let nothing stand in the way of your goals.

Pre- & Post-Surgical
Rehabilitation
Balance Therapy
Custom Orthotics
Auto Accident
Rehabilitation
Workplace Injuries

Athletic Training
Sprains, Strains
& Fractures

Back, Neck &
Shoulder Pain
Foot & Ankle Pain
Hand £ Wrist Pain
Hip & Knee Pain

Dingnosing and treating
orthopedic, nauralogical
and musculoskeletal
pain and disorders with
inpatient and outpatient
rehabilitation and long
tarm acuts cone

Free Injury Screenings | Most Insurance Plans Welcome
For question or to arrange an appointment, please give us a call today,

Somersville Sports Medicine Center

1234 Washington Street | Scmersville Heights
OO0-000-0000 | wew.namewebsite com

s demie e e Lo

frre— Lot i st

AD# N160TA41002C EELERL

s (A ﬂ :
+hot leauesﬂ

Ca!l us for a fast and easy fall cleanup!

e e e ETE Y = e
[ R ey

Cr 0 00LkdL00LN

Save 10%0ff eaes s s
. Leaf Removal Service Prompt & Projassics!
o starting at $179 up to 000 5q. . after discount Hg
L]
4 2
4 8 1] SUDOKU &
1 5 6l8 :-‘l:ﬂrT:wmm
3 St oens
4 ? m:u-:m T
ol [ =] [ 5] ExEssieste
@ 15 3|7 “Eﬁ%&ﬂ”
' 2 o 5 ol Lyt ‘=
WEEKLY PUZZLE SPONSORED BY: iy = bt *
U
arry’s Lawn Service o

1234 Washingion Strost | Somensvile Helghts | 000-000-0000 |

FORN, AT

AD# N160TA41004C SRR

Usage Mote: You can use Metro puzzles and games to offer campaign sponsaorship
opportunities to advertisers. Here, see summer sponscrship of a Metro Sudoku puzzle for
a heating and cooling company. Metro will provide layouts for the same advertiser for the
remaining of the four seasons in uptoming ssues

41
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M=TRO Shop Local

CREATE. SELL. PROFIT.

I II ll '-‘“ ﬂ lu

18-
NABOTP42006C-4

N1807P42007C-@

N1607P42013C"-0 N1607P42017C*O N180TP42010C" -0 N1607P42011C*-0
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N1607PE0004C 4@

N160TP42006C @

Find it all, all in
one convenient,
local place!

Independent Merchants
Unique Merchandise
Great Food

Friendly Faces

Close to Home

summer

Sidewalk Sale

July 16-17

Saturday 10am-8pm
Sunday 11am-5pm

Music, fun. refreshments & bargalns galone|

« You keep more money in our local economy.

= You support local jobs and business growth.

» You conserve gas and cut down on pollution.

= Your tax dollars work harder for you here at home.

= You get personalized service from peaple
who genuinely appreciate your business.

= You help make our community a unigue and

more desirable place to live and visit!
Thank You for Your Support!

[ AD# N1607A45001C [Re T

AD¥ N160TA43002C |ERTERE]

M-TRQ. Newspaper Service

¢ HOUA Wion Comaion Eragics, Tac, Pomind i L3A

Name Shop or
Restaurant Here
mcdude bried business
desOTipaion hera INchuss brsf
Iursiniess description hise

Name Shop or
Restaurant Here
indude brief business
descripeion hera. inchds briaf
[business descripgion hise
Name Shop or
Restaurant Here
nciuda bried business
descripaion hera. Inchide brief
Dusness description here
Name Shop or
Restaurant Here
ndude

descripsion harg. Inchude brief
IDusiess JESCTIPRon Neve
Name Shop or
Restaurant Here
richude bried business
GESCFIpRION DEMe. INChISE Lrif
Iusiness description here.
Name Shop or
Restaurant Here
Inchudi beied business
descripeion here. include brief
IEness description here
Name Shop or
Restaurant Here
micude bried business
desITipson here. Includss bsf
Ibursiness descripton hare,
Name Shop or
Restaurant Here
mciude beief business
DESTpEon here. InCluds bnsf
Ibursiness description hare
Name Shop or
Restaurant Here
inciude bried business
description here. Includs brisf
Name Shop or
Restaurant Here
micude brief business

diescription here. moude trisf
Business description here

Name Shop or
Restaurant Here
INCisdi bief U SnEss
descripan here. ndude brief
business descripion here.
Name Shop or
Restaurant Here

Inchud: Dridf busngss:
ESCTIPGON Nére. Moide bref
business description here.

Name Shop or
Restaurant Here
Includa brief busness
CSrpHON s, IChI bl
business. gescription here.

Name Shop or
Restaurant Here
Inchida brisf b

Sness
chiescription Nisné, nciude tried
DiSinEss gescripton Nere

Name Shop or
Restaurant Here
Inclida brief busness
description here. ncude bried
Duisiness description here.
Name Shop or
Restaurant Here
Inciode brief busness
description here. mdude brisf
Erursirsield: (MCTIRAON N

Name Shop or
Restaurant Here

brief Dusiness

Name Shop or
Restaurant Here
Incdn brief

Name Shop or
Restaurant Here
Incluc brief busness
CRECTIPHON NEre. biief
business description here.

Shops

at Palm

Plaza

Shops Open 7 Days a Week

@ DLO0ErdL08LN
@ J60009dL091N

@ D01028dL090N

“SHOP
LOCAL"
SUPPORT

Many areas host
Sidewalk Sales during
the summer months.
Though they vary
from place to place,
one commoen element
to most is that they
are predominantly
hosted by small
businesses run by
lecal merchants.
Assist your readers in
learning the benefits
of what shopping
locally means to your
eommunity. There is
also an altemative tab
size available in MCC.

Promoting local
patronage is more
than an economic

necessity in many
areas; it has become a
source of community
pride. Loak for two
additional “shop
local” pages each
month for a variety of
advertiser categories,
sa you can keep a
local campaign going.
Many have companion
Web ads ready to
present for comba
package buys, too.
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M=TRO. Retro

CREATE. SELL. PROFIT.

(Webeome

Y BACK

M1E07P44014A-@

MN1607P44002A-@
o ah

™ nail

M1B0TP44004.4-@ MN1607P44007 A-@

JULY M=TRO. Newspaper Service
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Over 100 years of providing premium content makes Metro’s archive one of the deepest and richest in
existence. Now you can access some of the best from years past to use in your creative design work.

(MCC Creative Library / Image Type: Retro)

Hely AT L
. i A

M1B07TP4500TA-B

R e e P
e

"

i

M1607P45008A-@ N1607P45005A-@ N1607P45015A-@

M-TRO Newspaper Service
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M=TRO. Templated Special Sections

CREATE. SELL. PROFIT.

A W LA

—
=

' N160TP4G002C-@

=%

e

il

N1607P46006C-@ N1607P46001C-@

-

 N1607P46005C-@

N150?P454C-.

Fully Templated Special Sections & Collateral Material » -

Want to grow your special sections program and ad sales, starting now? With participate in your section are also included in the package. Adapt the ads for

Metro's fully templated print sections, you can {online versions also available). online use to pramote the upcoming online version of the section.

These beautifully designed 24-page sections come complete with professionally View this month's Schosl Year Templated Special Sections package in the
written articles and eye-catching imagery surrounded by a wealth of ad MCC Editorial Library. If you like what you see, call 800-223-1600 or email
positions. PLUS, a sales sheet and self-prometion ads to invite advertisers to service@metro-email.com to erder and grow your special sections revenue!

Get More
Back-to-School
Shoppers On

('.1[![“1'«- More . " -
Back-to-School School

Spending Year Smarts

From B R

o hoceing e Dl
TR b A
e 1]
weCtion i guide o of
i nchosl yuar on oot

L
ha right

School (=
Year |\ -l
NATRE HEWSPAPER
iR,

S —— g T BT

ol v
The S i ke - Swachrm o T,y s

TS5 COVER 8.5x 11 SALES SHEET PASS2C0L x5 PASS 200U x5

46 uLy M=TRO. Newspaper Service
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Metro Templated Sections are an optional add-or our Metro Newspaper Service subsc
Call Metro’s Client Services at 1- 223-1600 for more information and prici

(MCC Editorial Library / ource: Templated Print Sections)

N1607P4TO04C-@

_l;'l-1EO?F-| ?JIClDEC-. N1607P4T001C-@ M1607PATOOEC-@ N‘IED?F’d?DﬂﬁC-.

Fully Templated Special Sections & Collateral Material

\Want to grow your special sections program and ad sales, starting now? With participate in your section are also induded in the package. Adapt the ads for

Metra's fully templated print sections, you can (online versions also available). online use to promote the upcoming online version of the section.
These beautifully designed 24-page sections come complete with professionally View this month's Bridal Guide Templated Special Sections package in the MCC
written articles and eye-catching imagery surrounded by a wealth of ad Editorial Library. If you like what you see, call 800-223-1600 or email service@
positions. PLUS, a sales sheet and self-prometion ads to invite advertisers to metro-email.com to order and grow your special sections revenue!

When Elalaclay Weh i

||i|u||_ .-E.--. T Wishn ':'l"'i]] 1]]5) Ij{':’ll

With More Local Brides Build Your Youer Guide to
m Sridal Business Planning Your Big Day
TZ a == = :-n_.,,,:;w;;*-.:c_'g? T

Guide =

B?"-jda,,f i B:rzdaz NATIE

Gurde 4

B?af.qu Gmde

*

[Tt H‘“’ & ¢
L h | ht g B 18 "I. ‘

= s sit . J

=== =z muoE HEWSHPm et e
%E: -.-ﬂ...uuu -~ fecnag = - :“:-J 4-4-...:...‘\""*
el §. ot e
TS COVER #5111 SALES SHEET PASS 2000 x5 PASS 2C0L x5
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e

MN1607P48005C-@ NA1BO7P42006C-@

N1607P42008C-@

Y /

N1B07P48004C-@ N1807P48003C-@ N1807P48003C-@

M1607P48007C-@ M1807P4801 2C-@

48 ,uy M=TRO. Newspaper Service
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N160TP49002C-@

N1607P49007C-@

i

l

.!

it

iy
1]

MN1607P49005C-@

MN1807P49004C-@

N1607P49006C-8

N1607P49010C-@

M-=TRQO. Newspaper Service
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N1607P49008C -8
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Usage Notes:

Use these backgrounds to help promote seasonal events, services

and merchandise, including summer, rodecs, farmer's markets, b
grilling, back-to-college, home improvement and more, for
individual retail ads and campaigns, full-page directones, multiple-

itemn merchandise ads, event schedules or cover designs, ___'_ =

(MCC Creative Library / Image Type: Background) = =

7 = =

E :

- —

= 3

N1B07PS0004C-@ N1607PS0007C-@

N1607P50001C-@ N160?F‘5001 1C-@
N1607P50002C-@
N1607PS0003C-@

|
'
N1607PS0010C-@ MN16807P50013C-@ N1B07PS0012C-@

M=TRO\. Newspaper Service
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N160TFS1001C-4

N1607FS1005C@ N1607PS1004C-@ N1607TP51003C-8 N1607P51002C-@

N1607P51006C-@

M-TRQ. Newspaper Service

0 I Wion Cvmaio Eragiici, Tac, Pmind m L 3.0

L]
i
]
1
]
]
]
!
I
]
I

Usage
Suggestions:

These banner-style photos
can be employed as a
background ar page
headerﬁ:lr a|| types D‘F Bd‘i
and pages in pnnt and
anline. Try them for rodec
schedules, birthday-related
events and directories, home
improvement guides

...and more.

JULY
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Welcome Back !

b1

Wi ‘,"t'lu [l

15
g

MN1807P52003C"-0

N1807PS2011C"-0

N1807TP52004C-0)

AAq AaRR

leome Hoc ki 1o School

T

N1B07P52010C*-0

N1607P52001C"-0)

N160TP52002C -0

MN160TPE2016C"-0)

MN180TP52013C" -

- o M1B07P52008C"-C)
N150?F52014C -0

MN1607P52007C*-0

N1B07P52016C-0 MN1607P52013C*-0 N1607P52006C"-0 M1607P52005C*-0)

52 uwy M=TRO. Newspaper Service
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N1607P53003C*-0
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Usage
Note:

These frame-
and-heading ad
starters are also
presented as
frames without
headings for you
to use in your
pages and ads.
They can also
be used as
background
letterhead
templates for
customers of your
printing business.
Plus, you can
repurpose

them to use in
HTML e-mail for
newsletters and
messages that
require extra
attention.

MCC Creative
Library / Image
Type: Ad Starter
or Image Type:
Background

/ Keyward:
MetraBiz

54 uLy

(BACKGROUND ONLY-METROBIZ)

N1807P54022C* -0
{BACKGROUND ONLY-METROBIZ)

N1607P54004C*-C

N1607P54013C*-0
(SPANISH VERSTON)

N1607P54024C"-O
N1607P54006C*-O

N1B07P54015C"-0)
(SPANISH VERSION)

PASS 2 (DL x 525

N1607P54026C"-0
(BACKGROUND ONLY-METROBIZ)

N1B07PS4008C -0

N1607P54017C"-0
(SPANISH VERSION)

s 2oL 525

~ N1807Ps4023C"-0
(BACKGROUND ONLY-METROBIZ)

N1607P54005C*-0

‘N1807P54014C"-0

Fee:Seminary

N1607P54025C*-0
« (BACKGROUND ONLY-METROBIZ)

N1607PS4007C*-O

N1607P54016C"-0
(SPANISH VERSION)

PASS 2 (0L u 5,25

Southwest
Specials

N1607PS4027C* -0
(BACKGROUND ONLY-METROBIZ)

N1607P54009C" -0
MN1607P54018C"-0

(SPANISH VERSION)

PASS 2 TOL, = 5.25

N1607PS4018C"0
(BACKGROUND ONLY)

N1607P54001C™0
| M1B0TPS4010C"0)
| (SPANISH VERSION)

BIRTHDAY
PARTY

VY WY ‘;

—_—
Fe

h  N1B07P54020C°-0
1 (BACKGROLND DNLY)
MIGOTPE4002C"-0

B N1607P54011G-0
{SPANISH VERSION)

PASS 1 (0L, x 5.25

CARNIVAL
L 4

N

Il.’ ( %
5%
N180TPS40215° -0
(BACKGROUND ORLY) .
N1607P54003C*-0 ‘

N1B07PE4012C"-0
{SPANISH vEﬁsmn]

IPASS 1 0O0L. = 5.2%

M=TRO\. Newspaper Service
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AAAMAAAAAAAL

~
MCC KEYWORD HINT: Party Planner
M1607PS5007C-@

MCC KEYWORD HINT: Nail Sal.nn-
N1607P55010C-@

S
MCC KEYWORD HINT: Custom Cake Baker
WN1607PS5008C-@

MCC KEYWORD HINT: Lawn Care Company
N1607P55011C-@

Usage Note:

MCC KEYWORD HINT: Tutoring Service
N1607PS5000C-@

™~

2

»
A

MCC KEYWORD HINT: Veterinarian
M1607TPS5012C-@

MCC Creative Library / Image Type: frame, background, phote or MetroBiz, where applicable

Use these business card photo backgrounds to help you expand your printing business.
You can also employ these timely frames in print inserts, ads or online ads and pages.
The banner-style frames can be used for top- or bottom-of-the-page print ads

M1807P55001C*-0

“
v

MN1607PS5003C*-0

N160TPS5005C*-0

M-TRQ. Newspaper Service

¢ FOUA Mim Crmaion Eragtict, Tnc, Pmind i L34

or repurposed for Web banners. Look for more seasonal and

timely subjects throughout the year.

e

N1607P55002C"-O

N1607P55004C"-0

N1607P55006C"-O

JuLy 55



METRO lcons Sets
CREATE. SELL. PROFIT

MGG KEYWORDS: ICON SET, B8Q MCC KEYWORDS: ICON SET, BACK T0 SCHOOL
N1807S56001C*-0 N16807S56003C*-O

MOC KEYWORDS! [CON SET, WESTERMN MCC KEYWORDS: IDON SET, FARMING, AGRECULTURE MCC KEYWORDS: ICON SET, FAIR, CARNMAL
N1607856006C"-0 N1607556005C°-0 N1607S56004C"-0
56 ,uLy M=TROQO. Newspaper Service
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£

N160TPSTOINC -0

MN1807PST025C"-O

N1807P57021C*-0

4

N1607PST026C" -0

N1607PST033C"-0

N1607P5T022C° O

N1607PS7032C*0

N1607P57041C*-O0 Q
N1807P57040C"-O

N1607PST027C-0

v
- g
o
ga
v
g

red

N1607PEF023C*-0

N1607P57020C" -0 N1607P57024C°-0) N160TP57030C*-0 N1BO?PST035C"-0

N160TPST029C-0

N1607P57003C*-0) =N

N1607P57004C )  N1607P57005C-O : Mo
B [ b N1607P57017C"-0 N1607P57018C™-0 N1607PS7019C™-C)
N1607PS7002C"-0
MCC Creative Library /
Image Type: Border, lcon Set
or Object

N1807PS7008C"-0

.--
| S
~ »

N1607P57010C*-0

M1G07PSTOMSC -0 HBOZPE 00T MN1G0TPET011C"-0
NN SR/ NRR SR/ ARE SR |
EVEILERILEYS

.o

[HCC KEYWORDS: TCON SET, BACK TO- SCHOOL
N1B07P57013C"-0 N1607PS7014C*-O N1607PS7015C"-0 N1607857042C*-0

M-TRQ. Newspaper Service JULY 57
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V‘??V’ \A/

N1607P58018C*-0

%

MCC KEYWORD HINT: metrobiz . N1607P58005C*-0
N160TP58006C"-C

@@ .

N1607P58008C"-O

N1607P58002C°-O

MN1807PSE004C" -0

é NIM?PSBD:'.‘I?C‘-O

' N1807PS8025C*-0
o - N16|]?P530240 Fo]
NTED?PS&GEEC - : \F
N1m:'Psaumc =] “ a (
- fU,;-L H @
dn { W, :

g N1607PS8000C -0
N1EU?’P5303-BC -O

N1607P58012C"-0 H

N1BD?PSBDG:!C-O *

MN16807P58031C°-0) :
N160TP58033C 0 N1607P58019C*-0

ﬁ”ﬁ’

\ Mi807PSE022C - M1607P58020C -0 N1607P58021C"-O
m. N1607P58023C-0

N1607PS8034C-0

oy, ShL D Birthay Club o
M1B07PS8014C"-0
N1607P58037C*-O i
YL L,
ir

Who's Havin'a Birthday?

N1807P58011C*-O

PR HAPRY

i, ©
e W
—

‘Letd Celebrate' 70 YOL 4

N1607P58027C"-0) N160?Psau1sc O MN1807P58040C -0 N1607P58042C° -0 N1B07P58039C* -0
MN1B07P58041C"-0)

58 juy M-TRO. MNewspaper Service
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N1607P50004C-@ N1607P59012C-@ o N1607P59011C-@
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N1807PE0OO0SC-@ N160TPEO00EC-@

\ N
4

S

N1607PE000SC-@

MN1B07TPE00O01C-@ NABOTPEOODEC-@

N1607PE0004C-48 N1807P&0009C-@ N1E0TPE0002C-@
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N1807PE1002C-@

N1BOTPE1014C-@

& _Q i A
oo

N1E07PE1003C-@ N1607PE100RC-@ N1807P&1006C-@ N1607PE1001C-@

’

|

NABOTPE1004C-@ N1607PE1010C-@
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How’s Your

Credit?

WN160TP49007C 4@

o your answer is, | don't know" you could be in trouble.
Each year, millions of people expenance identity theft, often without
aven knowing L. Don't kst your good name and your good credit fall
vactim 1 identity thaft, Call us taday for your FREE credit repert,
and lsarn mare aibout our free fraud protection and credit
menitoning services for banking customns.

Premier Financial

1234 Washington Street | Samersville Heights
000-000-0000 | www.namewabsite.com

ADE N1G0TAGIOMC ATk i=s SR L]

Don't delay; purchase or refinance today
with a rate that will save you money for decades!

4.79% APR*

30-Year Fixved-Rate Mortgage
No points

Mo applieation fee

Mo processing fee

Mo prepayment penaliies

Somersville Credit Union

1234 Washington Streat | Somersville Heights
000-000- | www.namewebsite.com

ADE N180TAB3003C JLS-HTes BRI

M-=TRQO. Newspaper Service

#1000 Main Crnpion Graptin, Tnc, Pamind i L34

@-J0L0SLdL09LH

N1607P49003C-@

Are You

Financially
Prepared for
Your Golden
Years?’

Garnet
Financial
Planning

| W namewe

1234 Washington Street | Somersville Heights
(OOD00-0000 hsite.com

AD# N1807A63002C B il

Find out with a free
retirement readiness
evaluation from a certified
Tinancial advisor with more
than 00 vears of cxperience
right here in Name County.
Call teday for your
appointment!

Dwur areas of
expertise include:
celberent

investment management
trust & estode planning
education smings

Banking with the
tis now more
gmvuninnt than ever!
X
25 Local ATMs.
Dmbup'l'ellm & ATM

Bellinger
Savings & Loan

1234 Washington Street
Somersvilla Heights
000-000-D000

wwnw.namewebsite.com

C//‘mm’( O,ln?nulz,
(CCelebration

Mlifi

ADd# N1B0TABID0AC QR ETen IERL]

JULY

[ &
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MN1607PE4012C-@ N1607PE4002C-@

o ._1.” __':.

N1607PE4007C-@ N160TPE40048C-@

NABDTPE4006C-4

N16OTPE4001C-@ M1607PE4011C-@ N1B07PEA005C-@

64 ,uy M=TRO. Newspaper Service
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@ 3100594L091N

N1607PE5002C* 0

Experience the best
‘of the West at the annual ™
Somersville County Rodeo!

O-.00059d L0081 N

Somersville  Bodeobaysparade
Rodeo Quean Pageant
County

Saturday at 8PM

Rodeo Days  iwemscaoman
July 00-00, 2016 e Stueyssunay

Somersville Fairgrounds Arena Beer, Wine & Food Trucks

The Action Kicks Off at Friday at 6:30PM
Tickets and show information online now!

Tickets start at $10

Baraback Riding | Tie Down Roping
Saddle Bronc Riding | Bull Riding
Steer Wrestiing | Team Roping
Barrel Racing

-
\
L Hats Off to Our Rodeo Sponsors: & *
: I |

NAME NAME'
SPONSOR

BUSINESS

NAME NAME
SPONSOR SPONS
BUSINESS

NAME NAME
SPONSOR SPONSG
BUSINESS SINES

N1807PE5003C"-0

Somersville Fairgrounds Arena

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

AD#E N1607ABS001C L TiTe o I8 3]
ADE N160TAB5002C [RLERE]

M-TRO. Newspaper Service
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N1607TPEE006C-8 N1E0TPEE017C- MN1607PEE016C-@ N1607PEE014C-@ N160TPEE001C-@
VANILLA ICE CREAM BLUEBERRIES GRILLED PORK CHOPS BAKED BEANS STEAKS ON GRILL HOT DOG

N1607PE6013C-@ N1607PE6012C-@ N1E0TPEE011C-@ N160TPEE004C-0 N1607PEE003C-@
FROZEN DRINKS PINA COLADA FROZEN MARGARITA FRIED CHICKEM FRIED CHICKEN

b
N1807PEEC0BC-@ N160TPEE00TC-@ MN1B07PEE010C-@
WATERMELON WATERMELON CAESAR SALAD

'

N1807PEE018C-@ N1807PE6015C-@
PORK CHOP DINNER GRILLED STEAK

5 o S uje it
N1607PE6028C-C> N1607PE6029C-
o FROZEN MARGARITA o PINA COLADA

N1607PB6021C-C>
BLUEBERRIES

N1B07PE6027C-C)

N1B807PE6030C-C> SPARE RIBS

e —
N1607PEB019C-C> N1BO7TPEE0GT1C-C N1BOTPES0A2C-O
CHEESEBURGER N1607PEE024C- ICE CREAM SUNDAE HOT DOG W/RELISH

CAESAR SALAD
N1BOTPEE025C-O»

CHICKEN CAESAR SALAD
| .

M1607PB6020C-C> N1607PEB023C-O> N160TPE6026C-C N160?PE&J22C-0
APPLE PIE WATERMELON SLAB OF RIES ICE CREAM W,/ BERRIES
66 ,uLy M=TRO. Newspaper Service
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Great Food
Good Times

N1607PE6E017C-8
. 5§

Throw these fresh
produce specials on

the grill for something

deliciously different!

Avocados F"|neapp|e
large

2 for $1 EEE b,
Heirloom Watermelon
Tomatoes seedlsss
assorted 19¢ Ib.
$2.181b

Mushmcms

N1203P49009C -

facebook JEr=E=

AD#E N160TABTOOC [LSTiTe o I8 3]
ADE N160TAST002C [RLERE]

M-TRO Newspaper Service

10 s Crmoion Gragtin, Tur, Pmind = L34

& OF00394L00LN
@-2100294L091H

@-0B0099400LN @-DS00994.091LN

Meat market
specials, ready for
the barbecue!

Boneless
Chicken Breasts
skinless
$4.99 |b.
Ribeye Ready-made
Steaks or Chicken
Roasts Kabobs
7S e

' ' $4.99 |b.
Pork
Spare Ribs House-made
ol il Sausage
$2.79 Ib. Links

hot or sweet

90% Lean $2.99 Ib.
Ground Beef
fresh

$4.89 Ib.

Cool off with refreshing
beverage specials
and frozen desserts!

Name Brand MName Brand

Ice Cream Iced Tea Mix

half-gallon

varieties

$3.99 $1 ?9
Name Brand

Name Brand Lemonade

Frozen Concentrate

Pl:upﬂd:les 00 oz, frozen

gl's:‘lsﬁr flavars 2 for $1

$1.99

Value Grocery Market
1234 Washington Street | Somersville Heights | 000-000-0000 | www.namewebsite.com

R el b e el o e o e st ol B
s Lind deiniy. term ard coediors S Lint doials. trem snd cosdfior bers. Lisd dotsin. forre e condiors har
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METRO Canada

CREATE. SELL. PROFIT.

N1607PE800aC*-O

N1607PE8013C* -

N1607PB88002C"-O)
N1607PB8003C" -0

¥  CANADA

N160TPEB01TC-O

wrx
A e JiTTR o
//) Gaﬂad& N1?PBBDD1C'-O **‘
‘*"b&f / a /:é/ e N1607PE8016C-C N1607PE8015C"-0)
e Sl

MADE IN MADE IN
- *CANMM I*I CANADA

N160TPEB018C -0

N1607P63010C*-O

N1607PE8004C*-O

M1807PE8014C" -0

L “l il « O FL L E QaCPCLSF
= |_pil . A DE LA CONSTRUCTION! |8
““" (HAPPY HOUR ON THE TERRACE) (SUMMER SIDEWALK SALE) (HAPPY HOLIDAYS /FOR WORKING IN THE CONSTRUCTION INDUSTRY)
N160TPE80CEC"-O N1607PEBOOSC* -0 NABOTPEEOOTC 0
68 ,uLy M-TRO Nenugpaferl Service
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Metro is pleased to present this monthly page of content specifically designed for the Canadian market.
If you have special requests for this page, please submit them via e-mail to service@metro-email.com.

N1607P69012C-@

N1607PE9008C-@

i+
a* a4

il

WS T Y
e |

N1607P&2001C-@ MN1607PE2004C-@ N1607PE3010C-9

M-TRO Newspaper Service
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{MCC Creative Library / Keyword: Canada + subject)

MN1607PE2013C-@
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Use these spec ads, headings and art to share faith-based messages. Secular versions

M: I Ro Splrltua| of the art is available in the MCC Creative Library under the second file number.

(MCC Creative Library / Print Ad Type: Religious/Spiritual)
CrERaE ST P ( reative Library / Prin ype: Religious/Spiritual)

MCC KEYWORD HINT: week2 MCC KEYWORD HINT: week3 MCC KEYWORD HINT: weekd
This is your illustration and copy for July 14, 2016. This is your illustration and copy for July 21, 2016, This is your illustration and copy for July 28, 2016.
r lil_' t]lC l JL"I'U o wmt o iy o,
- [T - = - - o £ I etk o Bk sl e
Iranscendence il Yant Dea Liks Take It! L...:..,....u.:z:‘,
-..F.-.mml.pm.._ M-hh:‘.;‘::d‘t:rl:r
F= e bl ot T e - kot s ity Fmring peay. e tha sh,
Q! i Q0 T 5 SR
b e e Gl e HO e N L g
5 --m«::lhhm:nn = ¥ e un-u-m ho-hbr;hm:&i?- E %g 'H"":EE;':MJ,
g8 R % = S 88 et
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Cada mes Metro

METRO Spanish o

CREATE. SELL. PROFIT.
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Thanks to your feedback, we've included a number of customer-requested

METRO Customer Requests
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Now close more
sales like magic with

Personalize and present .

for EVERY prospect in seconds—'lt's as'éasy as 1,2,3

ENTER THE SPECIFIC
SPECAD INFORMATIGN

- e —
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MiIAD® Wizard success
stories are already rolling in!

Sales blitz sells

$104,500

in ad contracts

Texas Publisher charges team to
close more 1-year advertising contracts

CREATE: Targeted print and online
spec ads quickly created for each
appointment—often with multiple

ad options—using MiAD Wizard

SELL: 67 appointments,
signing 28 1-year contracts

PROFIT: sales blitz results:
$104,500 in Contracted
Advertising and counting

4 Sales team delivered the
goods — Metro Ads oi
Demand did the heavy lifting!
All web ads created on yet
another easy-to-use, proven
profitability service
from Metro.

The ease and efficiency of targeted spec ads with MiAD® Wizard
has already delivered proven profits for hundreds of customers like you.

Get started today! Call 800-223-1600 o

) service@metro-email.com
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Now close more sales
like magic with

NErzand

Personalize and present SPECtacular ads for EVERY
prospect in seconds — it's as easy as 1-2-3

The ease and efficiency of targeted spec ads with MIAD® Wizard has already delivered
proven profits for hundreds of customers like you.

Sales blitz Texas Publisher charges team to close more 1-year
=28 = advertising contracts
;r'= lis

$104.500 i CREATE: Targeted print and online spec ads quickly
Oin created for each appointment — often with multiple ad
.-zd contracts options — using MiAD Wizard

: 67 appointments, signing 28 1-year contracts

PROFIT: Sales blitz results: $104,500 in Contracted
Advertising and counting

Sales team delivered the goods - \ds on
did the heavy lifting! All web ads created on yetanother
easy-to-use, proven profitability service from Metro.

MiIAD Wizard is a FREE upgrade for current MiAD subscribers! If you, too, would like to instantly conjure up
targeted spec ads for sales calls that will practically close themselves, then go to miadwizard.com and set
up a FREE Tral. You will see for yourself how the Wizard can make your sales soar!

MetroCreativeConnection arvice@metro-email.com

Do e gumsmmen, 5002231600



