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M E T R 0 Moneymakers

Match all types of local advertisers
with featured moneymaking Valentine's Day
prnmatinns!

ON THE COVER:
N1602F23008C
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A quick look at some of the moneymaking highlights from this issue, and the perfect tool to include in your planning meetings.

Find fresh, creative content for health,

beauty and wellness advertisers,

a valuable outlet for year-round revenue,
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BLACK HISTORY MONTH [
The Beginning; Vana builds Harleston vision into dynasty

Courier celebrates 105 years of excellence

Section Tackles
Significant Topics

New Pjttsh urgh © =1
PITTSEURGH, PENNSYLVA.NL&

B The New Plttsburgh Courfer has a long
and storied history. Founded in 1210, the
Pittsburgh, Pennsylvania newspaper is
among the nation’s oldest and most
influgntial African American publications.
Owver the years, the weekly has covered a
wide range of topics of interest and
importance to the city’'s African American
community, including those in its annual
Black History Month special section, which
is published in February. Rather than
providing an overview of African American
history, each year's six- to eight-page
broadsheet section focuses on an issue of
significance to the community.

Managing editor Ulish Carter notes that
focusing on a specific theme each
February makes sense given the scope of
the New Pittsburgh Courler’'s coverage
throughout the year.

"We are here to cover the Black
community,” he explains, “so every edition
we publish is Black history. For our Black
History Month sections, we focus on
particular Issues that are certainly part of
history, but that also have an Impact on
people today.”

The 2015 section, for example, focused on
voting rights and honored the 50th
anniversary of the Voting Rights Act of
1965. The previous year's Black History
Manth section commemorated the 100th
anniversary of the birth of Rosa Parks and
explored the importance of the 381-day
Montgomery Bus Boycott, which was Ignited
by Parks’ arrest for refusing to give up her
seat for a white passenger. In addition to
highlighting essential historic moments, the
section delved into specific events and
people whose contributions to the Civil
Rights Movement are often overlooked.
“Many people are unaware of the Black
leaders who didn't want to be out front, but
preferred to quietly lead and help with the
struggle,” Carter says. “That was the case

Illﬂ‘rhsul}mhl‘-w‘ll

Jachle Bobirsan ope: jnﬂh’:ll

@ros

For more information,
New Pittsburgh (
ucarter@newnpittsh

ourie

Pittshurgh
courier.com
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contact Ulish Carter
Penmns

Black History Month

with E.D. Nixon, who was president of the
Montgomery chapter of the NAACP at that
time and played a key role in organizing
the Montgomery Bus Boycott, In these
sections, we make a point of identifying
both national and local leaders — past and
present — who people should know about.
In every city, we have |eaders who have
opened doors for others and they need to
have their stories told and be recognized.
In the past, many of these people were lost
to history but today, these community
leaders are being recognized and honored
— and that's a big change.”

To ensure that the section’s editorial
content attracts advertising support, the
newspaper's editorial and advertising
teams collaborate on identifying each
year's focus, Carter says that such
collaboration s essential to the success
of products like the Black History Month
section because the choice of a theme
directly affects sales reps’ abllity to fill
its pages with advertising.

While the New Pittsburgh Courier's Black
History Month publication is typically well
supported by several of the city's large
advertisers, including the University of
Pittsburgh, UPMC Medical Center and
Highmark Health, Carter would like to see
a broader range of advertisers supporting
the project.

“Pittsburgh has gone through so many
changes in recent decades,” he says. “[t
used to be a steel city, but now we're
maostly noted for medical organizations and
universities. Several of these institutions
support the section, but more Black
businesses need to be involved with Black
History Month. They should be getting the
exposure at a time when people's
awareness is raised about supporting
Black businesses, so we're actively looking
for ways to engage those advertisers.”

M
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For more money-making ideas, visit the Sales ldeas Library online in
metrocreativeconnection.com, where 10+ years' worth of stories are archived and available

individually in PDF format to read, download and print. Search by keyword, month or year.
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Cancer Awareness

Section I.nforms
and Inspires

Roane County News

KINGSTON, TENNESSEE

B The numbers are staggering. According
to the MNational Cancer Institute,
approximately 40 percent of Americans will
be diagnosed with some form of cancer in
their lifetime. In 2012, more than 13
million people in the United States were
living with cancer. And it's hard to find
someone whose life has not been affected
by some form of the disease. However,
hope is alive and well in the cancer
community. The number of new cases has
declined in recent years and mare people
are surviving five years or longer after
diagnosis. This progress is not just the
result of cutting-edge research from all
comers of the globe, Public awareness
and the dissemination of Information
about cancer prevention, early
identification and effective treatment have
significantly contributed to reducing the
impact of cancer.

Among the publications that have stepped
up to raise awareness about cancer is the
Roane County News of Kingston,
Tennessee, a tri-weekly community
newsletter covering Roane County and the
cities of Harriman, Kingston, Oliver Springs
and Rockwood, On October 16, 2015 —
MNational Mammography Day — the
newspaper published its first “Cancer
Awareness & Prevention” section, a
broadsheet product basad on Metro's line-
up of fully-templated print and online
special sections.

Sherry Long, regional ad manager tor the
Roane County News, was the driving force
behind the section. Once she saw Metro's
Templated Special Sections ofterings, she
recognized that the "Cancer Awareness &
Prevention” product was too good to

pass up.

"l read every one of the articles in the
section and found that they were great,
‘right-on-it’ stories that provided important
information and perspectives for people
who are going through the cancer process
either themselves or with a friend or family

member,” said Long. "We needed to limit
the number of pages in the section, so we
had to pick and choose the stories we ran.
But all of the stories were very informative
and covered topics that go beyond the
basics, such as one about the potential
side effects of chemotherapy.”

In addition to these broader articles, the
Roane County News' cancer section
featured an interview with a local breast-
cancer survivor written by the newspaper's
editorial department.

“Despite the timing of the section and the
lead article about a local breast cancer
survivor, we wanted a broader focus with
Information about multiple cancers for
multiple ages and both men and women,”
Long recalls. “But having a local lead-in
definitely helped with both readers and
advertisers.”

Long also notes that the section sold very
quickly and brought in a fast $4,000 in
new revenue, In addition to a variety of
medical advertisers — drug companies
and medical centers — “Cancer
Awareness & Prevention” was supported
by ads for a hair salon, appliance store,
several banks and services for senior
citizens. The section's front page featured
an ad for a heating and air conditioning
company that included the colored ribbons
for each major type of cancer.

“This section was a great opportunity for
local businesses to show their support
and for our readers to get the Information
they need,” said Long. "And for our
graphics department, having a template
with articles that can be rolled in made
production a breeze. Usually the hardest
problem we have is finding good story
content, especially because we've got
limited editorial resources. But with the
content from Metro’s templated sections,
we can get great information oul 10 people
who need it.”

M
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M ET RO Plus Business

Bringing
Effective
Team-and
Revenue-
Building
Strategies
to Life

B Media salespeople are no
different from their colleagues in
other industries. To be successful
in thair jobs, they need to be both
motivated and inspired, While
many people use these terms
interchangeably, there are
important differences between
them — differences that have a
huge impact on building
successful sales teams.
Motivation seeks out immediate
gains — meeting a sales goal,
signing a particular number of new
contracts, winning a prize — and
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pushes from behind. Inspiration,
on the other hand, is directed
towards the bigger pleture —
having a sense of
accomplishment, meeting a
personal goal, earmning the respect
and recognition of colleagues —
and pulls from within, Just as
successful salespeople need to
e both motivated and inspired,
effective team-building strategies
incorporate both motivation and
inspiration at every level.

By considering the distinction
between these two terms, it's
easy to see why some team
building efforts falter while others
flourish. Money and prizes, for
example, are motivators — good
ones, in fact. However, studies
consistently show that most
supercharged salespeople are
inspired by their desire for
accomplishment and recognition
first and money second.
Successiul team-building effons,
therefore, will provide motivation
— higher commissions, time off
or prizes — as well as inspiration
— mechanisms for sharing and
celebrating accomplishments,
rewarding creativity and
recognizing the attainment of
personal goals.

Taking note of individual sales
reps’ goals 1s a key element of
team-building and a good way to
link motivation with inspiration.
For example, & salesperson who
|s a new parent may value time
off more than a cash prize or
increased commission, while a
staff member who is closer to
retiremeant may respond more
positively to a travel voucher that
can be used at some future date.
Singe it has been shown
repeatedly that people tend to
wark harder toward goals linked to
what Inspires them, one effective
team-building strategy is to work
with sales reps to develop their
individualized goals that go
beyond the baseline quota, Very
often, individuals will not only set
higher goals for themselves, but
also work harder to achieve them,

In addition to identifying individual
goals (inspiration) and
establishing a serles of incentives
(motivation), it is essential to
visibly recognize team members’
successes — both large and
small — along the way.
Recognition — in the form of
emails, verbal or visual
announcements or small
“displayable” gifts — spurs

selling, but also creates the kind
af friendly competition that
encourages salespeople to keep
at it.

Clearly, paying solid commissions
is not enough. Building solid and
effective sales teams means
giving salespeople something to
get excited about and then
creating ways for them share their
exciterment with advertisers,
Here's a great example.

In 2010, the Tulsa World launched
a wildly successful, yearlong,
revenue-bullding program called
"Revenue Trek.” Its mission? To
seek out new advertisers, Its goal?
Ta sign 275 new advertising
contracts. The result? The World's
sales team exceeded their goal by
38 contracts and generated $1.5
million in new revenue. While these
numbers reflect the publication's
status as a major player ina
sizable city, the program's suUCCess
stemmed from its design —a
design that can be replicated in
markets of all sizes.

At the outset, the World
advertising sales staff was divided

CONT'DPG & >
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For more moneymaking ideas, visit the Sales ldeas Library online in
metrocreativeconnection.com, where 10+ years' worth of stories are archived and available

individually in PDF format to read, download and print. Search by keyword, month or year.
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into teams led by a manager or
supervisor. The teams each chose
a name and look on the challenge
of selling a particular number of
contracts during each of four
selling periods, with the target
numbers decreasing as the year
progressed. The teams met
regularly and submitted their own
tracking sheets so others knew
how they were doing. Some of the
managers even created team-
specific incentives, which helped to
keep the competition lively.

In addition to recelving bonuses for
new contracts, there were prizes for
baoth teams and individuals based
on their sales success. As the
program drew toward completion —
when new contracts were harder to
sign — individual salespaople
competed for a variety of prizes,
evenything from additional bonus
maoney to travel vouchers 1o a TV.
The "Revenue Trek” program
soared to success not only
because it emphasized team and
individual performance and kKept
the excitement building throughout
the year, but also because the
World's sales team had solid
advertising solutions to sell. Ready-
to-run layouts and spec ads play a
huge role in securing contracts
because they give advertisers a
chance to see exactly what they
are buying. And having
presentation-ready sections,
campaigns and promotions at hand
makes salespeople feel more
confident in what they are selling,
giving them an edge in closing
sales. When sales teams are
inspired by a program that
incorporates both maotivation and
inspiration and are equipped with
eye-catching, high-guality designs
tor a variety of advertising
products, the opportunities are
endless. It is this approach that
drives the development of Metro’s
creative solutions to help
salespeople succeed day after day.

METRQ
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While creating an effective team-building program requires deep knowledge of
yvour media landscape, these five factors will start you on the road to success;

1. Planning, planning and more
planning. Any effective program
requires careful planning to ensure
that it offers salespeople both
maotivation and inspiration.

2. Teams within teams. If possible,
break sales staff into teams led by
a manager or supervisor. This
encourages team spirit, allows
various combinations of staff to
work together and offers managers
opportunities to employ their own
creativity.

3. Change things up. Create
different incentives for different
phases of the program, some of
which reflect individual goals and
offer individual options.

4. Build in recognition. Create
regular opportunities to let others
know how they are doing.

5. Inspire confidence with
creativity. Give salespeople
something to be excited about. If
they have confidence in what they
are selling, their confidence in
themselves will skyrocket.

Pius Business welcomes your comments and feedback. Please send comments to: plusbizEmetro-email.com. Plus Business is a registered
trademark of Metro Creative Graphics, Inc. and is published monthly. Entire contents ©2015 Metro Creative Graphics, Inc.
No part may be reproduced or published in any form without prior written cohsent,
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M E T = - Ideas relating to Metro's various editorial resourceﬂ and solutlons.
Edltorlal Ideas (MCC Sales Ideas / KEYWORDS: Enter this EDITORIAL IDEAS P .
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More Info
View online

nrint a-Edition

Ready-to-Go Sections
Save Time and Speed Sales

Special sections can be extremely profitable, but they can also take hours to produce
and, without something physical to present, such sections can prove difficult to sell

Companion rate shests
and sell-promotion ads
are avallable for each

Templated Print Section.

To resclve both of these issues, Metro created an unheatable lineup of Fully-Templated
Speclal Sections — ready-to-sell print sections showcasing engaging editorial features
and ideal ad positions, each with an online e-Section counterpart,

Anyone with an MCC login can enter the Templated Special Sections Library to view an
amay of sections via e-Edition or PDF. Download capabilities are determined by
subscription, but sections can also be purchased a la carte,
«Log into the MCC Editorial Library and click the Templated Print Sections button under
the Search Sowrce to peruse the full selection,
+Click the Wiew Templated Special Section Schedule link to see the upcoming schedule.
~lcons beneath each thumbnail are links to More info, a comesponding e-Section
{where applicable} and an on-screen view through the e-Edition.
+Hower on a thumbnail to see download options or click the More Info button. Quark®
and InDesign® options are available with spec ads (where applicable) or without.
~An "X” next to the Purchased indicatar in the More Info window tells you that you
have download access to the particular section. Once a section is downloaded, you'll
see a checkmark in the thumbnail icon set.
Visit the Fully-Templated Print and Online Sections page under the Editorial pull-down
menu on the MCC hame page for more information. For pricing and subscription options,
call Metro's Client Sewnvices at 800-223-1600 or e-mail service@metroemail.com. M

Companion onling e-Section PAEDZB0E001C

Print and online Find corresponding reader and advertiser
Fuliy [emplntufi Sectum% promotional ads for each templated section
ed in the Editorial Lit In the More Info page under Promos.

5pﬁng Home
Green Living E_::;_ - *gj

Valentine's Day’
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A monthly column devoted to creative ideas and
inspiration utilizing content from your Metro services.

{MCC Sales Ideas / KEYWORDS: Ente

M ETRO Ideas

Good vs. Bad Ads: Why Do People Buy Things?

The single most important thing to keep in mind when composing good ads is the message. Each ad must be crafted to appeal to the
right audience and entice them to buy now. In order to do that in the most expeditious manner, advertisers must understand what
compels people to make purchases.

Purchase motivations have been studied since the dawn of market research, which has traditionally shown that certain factars tend to
drive purchases regardless of the era in which those purchases are made. You'll find a host of Top 10 motivation lists out there, many of
which overlap. For your convenience, Metro has culled the best of these prime motivators into a list of

Top 12 Reasons People Buy Things:
P
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Security and Safety

Everyone wants to feel safe and secure, so it's ng
sUrprise consumers want to protect their famliies,
property and belongings, too. Various businesses and
retailers can employ this motivator, whether theyre
selling insurance, baby camiages, home alarms or self-
defenss classes,

Desire to Possess

We all like to own things, especially when those things
are considered “the best.” Appeal to those consumers
whio want the very bast by highlighting award-winning
products and customer testimenials offering rave
TEViEWS.

Following the Crowd

Somatimas we buy things just hecause we sea others
buying them. This desire 1o “keep up with the Joneses”
also touches on our nesd to belong. Help your clients
advertise those goods and services that appeal to their
customers’ need to be on top of the latest trends,
Health

Few products are more popular than those that promate
better health. For example, the National Institutes of
Health notes that, in 2014, Amearicans spent more than
£36 plilion on supplements alone, Showcase health
care practitioners, fitness services and the growing
wellness industry to appeal to health-conscious
consumers detarmined to ba as healthy as possible.

HEAT YOUR
HOME FOR

We aHer Do SETCE BT COMDEn YR
b G e pous | o ] L

Rellant Propane & Oil

Sex and Romance

Wa've all heard the saying, “Sex salls.” What that
phrase |s really saying Is that the promise that we will
be sexier or have more romance in our lives is a prime
motivator.

Curiosity

It may have killed the cat, but curiosity is somatimes all
the motlvation consumers need 10 make a purchasa.
Tailor messages that appeal to cunous consumers by
designing ads that make them ask "What if ...?"

Love of Beauty

Wa not only want to own things, we want to own things
that are beautifil. But beauty is in the eve of the
beholder, sa this category may target a small segment
af the population or one that includes millions of
potential customers. Regardiess, finding the mast
aesthetically appealing elements of a product can
appeal to buyers’ love of beauty and motivate them to
make a purchase,

Recreation and Relaxation

We all wart maore leisure timea, and we're willing 1o
spend substantial amounts of maney 1o make that tims
as enjoyable as possible. Appeal to this nead by
highlighting goods and services that help consumers
make the most of their leisure — whether at rest or
play. at home ar away.

Feel Important

Consumers are often motivated by their desire to look
and feel important. Appeal to this desire by showcasing
advertisers offering everything from designer clothing to
jewelry ta the latest in luxury services.

Pleasure and Comfort

Comfort will never ga out of style or stap driving
purchase degisions, Help your advertisers appeal to
consumers’ quast for comfort by showcasing their most
|luxurious offerings, whether it's home furmishings like
heds, plllows, towels and linens or wellness sarvices
like massage parlors and spas.

Love

Many purchase decisions aré motivated by consumers”
lowve for the people in their lives. Help your advertisers
focus their efforts on giftgiving and altruism, and they
will soon see how this motivator serves as a gateway to
additional purchases made for other reasons.

Avoiding Discomfort

As much as we want to be comfortable, we often go out
of our way to avold discomfort, Regardless of how
optimistic consumers can be, everyons wants to avoid
the pitfalls of life — real or imagined — and are willing
to spend money to do so. Connect with concerned
cansumers by showcasing those sarvices, such as
financial planning and healthcare, that alleviate anxiety
about the future.

| %49 Unlimited
Make Time E Ml:lltll-h' Yaga
[Ur YUU. 7 -V —
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Yogi Mt

Many products and services address multiple motivator categories. When you are crafting your ad message with these motivators in
mind, two approaches can make a great starting point: make a bold statement or ask a question. For example, “Treat Your Taste Buds”
is a staternent headline that can be used in a restaurant or bakery ad. It appeals to our Desire to Possess, Curiosity, Pleasure and Comfort
and possibly Following the Crowd and Recreation and Relaxation, too. On the other hand, “Is Your Family Protected?” asks a question that
appeals to our motivators of Security and Safety, Health, Love and Avoiding Discomfort.

Match these prime motivators to your prospect lists and you'll be improving your ad messages to create more good ads, M

METRO" Newspaper Service

) B845 Pt Coparive Gopirics Toc Prieted b

P1BA2BOTI01C

07

FEBRUARY



M ET RO Bonus Ildeas & Quick-Sell Layouts
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N1E02A0B001C - 10x13 Foad Market MN1602A08004C - 10x13

Around the time most people have ST iy It's hardly a secret that seniors are
had their fill of winter, home and Restaurant Centor Mursery living longer, healthier and more
flower shows crop up all over North S | el 3 ki active lives than ever before. As a

America to give us a burst of color,
Adapt this Flower Show cover
design 1o sult your neads., Use the
Quick Sl layout alona in ROP pages
or as part of your Flower Show
section, Full-page broadshest

result, the number and type of
sanlor sections that publications
choosa to run is changing 1o meet
the needs of this growing market. A
Senior Health section or pages
can encompass medical subjects,

N1802A08002C - 5col x 13
NIBD2ADB003IC - 6 col x 21

MN1602A08005C - 5 col x 13
MABOZA0BI0E0 - 6 cal x 21

wersions for each Quick Sell layout but can also go beyond to include
ara now available for you to choose overall health and wellness, fitness
the farmat that s best for you. and nutrition. You may want the

Quick Sell to run on a monthly basis
with fresh articles each month.

T o i F ==
Lo= 1 mvenite calmfar i ! . ! 3 = ==
Lol Biisiinad mwier 5t - .

N1B02A0B00TC - 10x13

N1802A08010C - 10x13

Once upon a time, all shops were
local, but now more than ever Shop
Local campaigns are mandatory for
publications, as the lecal market
makes up such a significamt
percentage of annual ad income.
Establish Shop Local sections or
pages to run quartery or monthly,
and be sure to create onling guides

Spring planting dates vary based on
geographic region, but one thing is
certain: gardening raetailers gear up
in February for spring sales, A -
Spring Garden Guide saction or b, b
pages will connect those advertisers —
with consumers who are eagerly
awaiting the season. Teasa the
saction by running the full-page

N1602A08008C - 5col x 13
MN1602A08009C - 6 col x 21

M1B02A0B8011C - 5 col x 13
N1B02A08012C - 6 col x 21

for local shopping, too. Such guides broadsheet {or tab) Quick Sell layout

will increase the potential for print by including the publication date of

and online ad package salas. the saction,
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Use these covers and ideas along with companion Quick-Sell layouts to jump-start your sales
effort. Some Quick-Sell layouts contain an editorial feature to draw extra attention to your
page. In addition, find contest ideas that will generate reader participation and interest.

Sae
thit completo
Themed Event
Package Tar
thess layouls

on page 32

MN1602A32004C - 10x13

February is Summer Camp Sign-up
Manth. A Summer Recreation &

Fun Guide published now can sene - el i
as a foundation for summer camp Eﬁmg o 2';",,,.
advertisers and set the stage for the Shop e | 2R

coming season. Use this Themed

Event Packade for a cover design,
multiple-advertiser Quick-Sell page
{tab and broadsheet sizes) and an ad
campaign for a family fun center that
could be a major sponsor for your
section or pages, The campaign has
print and companion digital ads for
Web and mabile audience targeting.

N1602432005C - 5 col x 13
MN1B02AZ2006C - 6 col x 21

Green Home

See
the complers
Themed Event
Package for
these layouts
an page 34,
K — Fow Bl

Ql_'ﬁt_:ﬂ Home

hanw moee efficient
- frionidly landsc upes

N1E02A34004C - 10x13

The world is becoming more eco-
conscious and emvacing phrases
such as, “think global, act local.”
Help your readers in their quast with

a Green Living section that can = Haome Improvement Co
connect eco-riendly adventisers with

the consumers in nead of their goods
and senvices. Usa this Themead Event
Package for a cover design, multiple
advertiser Quick-Sell paga (tab and
broadsheet sizes) and an ad
campaign for a contractor, Get print
ads and companion digital ads for
Web and mobile audience targeting.

MAG02A340050 - 5 col x 13
MNAG0ZA34006C - 6 col x 21

METRO" Newspaper Service

TR Patror Creaths Geapvicn, daz., Privted I US4

“QuickSell,” “cover”)

S
The compHete
Themed Event
Package for
these layouts
on page 33

Valentine's nk
aut planning
poiniers

ghi

N1602A33004C - 10x13

Maore so than everyday dining,
Valenting's Day dining Is special and
warthy of a Valentine's Day Dine
Out section all its own. Use this
Themed Event Package to highlight
restaurants that appeal to diners in
every damographic, Get a cover
design, multiple-advertiser Quick-Sell
page (tab and broadsheet sizes) and
an ad campagn for a café. The
campaign has print ads and companion
digital ads for Web and maoblle
agudience targsting.

N1602A33005C - 6 col x 13
MN1B02A33006C - 6 col x 21

Ses
|me : B e
Themed Event

Feuy i Bt Package for
these layouts
-~ an page 35,

Family
Fitness

Hewe il

c.m.ge'rup:mdgd
P ;

N 1uC2.-‘-'~'350[1r1C‘ 10x13

4 Family Fitness section can
adopt a theme of “the family that
plays together, stays fit togather™ by
concentrating on physical activities
for the whale family, Use this
Themed Event Package for a cover
design, multiple-advertiser Quick-Sell
page (tab and broadsheet sizes) and
print and digital ads for Web and
mobile ad campaigns for a sporting
goods store that could be a major
sponsor for your section or pages.

M1B02A3E005C - & Col X 13
M1602A35006C - 6 col x 21
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M E T R 0 Contests

Use these contests to engage readers and connect advertisers.

{MCC Creative Library / Ad Size pull-down menu: “doubletruck™ / Keyword: contest)

To enter, go to

namanewspaper.comfcontests

by 5 p.m. Friday, February 26, 2016,

List contest rules, ferms and condilions hera, Sos
coileal page bor cosrplule fulss and cofleel delaik

Gift Card
Giveaways

Enter online today for your chance to win a $29 gift certificate
from one or more of the local businesses featured here!

Family
Hastaurant

ingion Sies
Tu

oflee Shop
g Stomet
o b gt

330
e w ETRbTde Cor

o AT

Tay Stora
1534 Wusleogion S
Sararnla Baghia

D D0 |

werer Ry ek e Cam

Plzzeria

T I irgon St
Sorvansils Mg
Lol il ]

B

ab

Pet Supply
Store
rastergion St

o8 pestuti o

Movie
Theater

B

Harcware
Store

N1602A10001C

Submit Your Pat's

Fheto Through
February 00, 20156
ThenView & Vote
February 0000, 2016 ot
namenewspaper.com/
contests

| 9 v
Sty | 4,

Puppy Love
Valentine's Day
Pet Photo Contest

Wa love pets as much as you dol 5o send us a pholo of your
caf or forvValentine's Doy, and enter o win the whole kit and
cd le ol prizes fealumsd here from our conles! sponsors:

Pat Supply
Store

1234 Washingiaon Sawe
Sararwds hepis
ot Tt tes

Restaurant

234 Misshingion Simat
2o s ey
339

Pat Dental
Sarvice

1524 WWamergior: St
Sorenvis hepht
D0 D 00

e

Pat Bakery
1324 ‘Weatrgioe Strast
Vuch

5
L]
...... v e )

Doggy

Day Care
1 Waring o Tres
Sorrermlw Hegihts

]
mareprEsLOl s

nth Fras

Pat Walking
Service

1334 Washingion S
Sorverwiie Hugets

e

Pat Sitting
Sarvice

Caonvenlance
Stare

A Mashirgon Sirest
Horerale i

xR
W e RN o

Frae Pel E

Veterinary Clinic
1§23 W hingio n Bareet | Someme be Heghis
CHBORCH - D000 | i ke b ey

1234 ‘Washingion &
OO0 | s

10 resrRUARY

Grooming Salon

mersbe Heighis
kiadin com

N1602A 100020

Usage Note:

The unigueness of Leap
Year — occurring ance
every four years — makes
it the perfect subject for
creating unigue February
promaotions. Start yours
with this Lucky Leap
Year Gift Card
Giveaway. We're
suggesting $29 prize
amounts as a tip of the
hat to the date of Leap
Day in February. The
timely, date-focused
contest leaves it wide
open for potential
participants, who can also
supply one or more of the
prize gift cards. If you
have the capabilities,
send readers 0 your Web
site to register and enter.

Usage Note:

We really love our pets, so
what could be better than
combining that Iove with
Valenting's Day for a
Puppy Love Valentine's
Day Pet Photo Contest?
Gather pet-cantric
advertisers (or petdoving
advertisers) togather to
participate and sponsor
prizes of their goeds and
services, Have readers
subinit their photo entries
via your wehsite, Advertisers
can choose the winners: for
their prizes if you wish,
Drive traffic to your website
by publishing entries in a
gallery, Create extra buzz
during tha contest entry
penod through your soclal
media outlets,

METRO" Newspaper Service
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Z-columm print ad with companion digital
Web and mobile ads

Service indicator.

N = Metro Newspaper Senice
S = MIAD Spec Ad Library

€ = Campaigns & Classified

H = Holiday Advertising Senvice

(") EPS art file format

METRO" Newspaper Service

TR Patror Creaths Geapvicn, daz., Privted I US4

Auto Sales on the Rise:
Gear Up to Sell More Auto Ads

Auto sales have been steadily increasing and are projected
to be back to prerecession levels when 2015 sales are
tallied. Lower gas prices, continuing favorable financing
terms and increasing employment have boosted consumer
confidence, causing forecasters to predict a record year in
2016 as sales of light trucks, crossover vehicles and used
cars remain strong.

Cnﬂulduw’:ullunhc
Prica ol 0 Used Cesil

Themeaid and ganers
ads in full-pag
Prepare for an influx of auto sales advertising to meet this
demand, and position your publication as the goto source
for local auto advertising, with the help of:

Campaigns & Classifieds

+ Readyto-present auto ads, in the most popular sizes,
that will drive sales of new and used vehicles

+ Timely seasonal and event-themed layouts to attract
dealers and motivate buyers

+ Coordinated digital ads for multi-platform sales of print,
Web and mobile to reach all prospective auto shoppers

Metro Auto Photos Library

Known by publishers as the best resource for brand-
name manufacturer auto photos

Six optimal views of each vehicle gives advertisers a
chaice selection for optimizing their ad
Ready-to-activate clipping paths eliminate extra
production work

* Manufacturerapproved colors expand your options

- Interior shots and background scene photos further
expand your advertiser offerings

Complete collection goes from 2000 through today

Combined, these services give your sales and creative
teams what they need to get your auto advertising in full
gear for 2016,

INVENTORY
OVERSTOGK
g CLEARANCE

.

.

.

Call or email our Client Services team today to start
your FREE TRIAL!

FHT e oMW SO St e au 2015, 10V 14/ he-ama oo T TALE)
v, r e . Lo, orticha, 20 15, 08,04/ s usa-a nos fo rec st iGLEHT NODF L0020 E0E0 SqloE AT VBWCAG DI DS BT

METRO’S FILE NAMING SYSTEM AT A GLANCE —

Month indicator. Page Number.

two-digit field to two-digit field to one-digit field to
indicate month match the page in WT' . nmlof, K=h&m
(1 through 12). the printed guide. A= line art).

| ¢ |
N1602P12002K.TIF
e

File Indicator. Unique to Flle. Extension.
one-digit field to  three-digit field three-digit field (or
indicate the type that is unique four) that indicates
of file (P = picture to the item. the file format (TIF,
[phote or graphic], eps, jpg, QXP, indd).

A = ad, W = Web ad).

@ TIFF art file format <> Photoshop® EPS file format

FEBERUARY
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N1602P49004C-@

Presidents’ Day £ 5 up o 0% O

living rooms | dining rooms | bed rooms
safas | lighting | martresses | & more

DAL T R = el Walton Furniture St S| Smeie et gy
PASS BCOL X1

N1602P27008C-@

- }: Fast Cash SOIUtiOnS EEEELEN » » Advance Check Cashing

1234 Wazhi Street| Somersville Hei
Payday Loans | Check Cashing | Title Loans | Bill Pay | Wire Transfers | Prepaid Debit Cards | Money Orders uut}uuu&]uﬂg[wwawmejmbsitg:;"me -

ADE N1602A12002C Rl e BER]

N1602P&0010C*-0

f%/é’?} Lg/)zﬁffﬁgyi‘/ _-

ADH N1G0OZAA2003C LR B 8]

Today Oty 1o 40% OFF Central Hardware & Home
ﬂf I 12234 Washington Streat | Somersville Helghts
& tepmantiys ae and pardon pids o peitp! | 000-000-0000 | www.namewebsite.com

N1602P36004C-@

3 ¥ . : :
- B la = e One-Topping Pizza -
i - 12 Garkc Knots » Liter Seda | Pizza Plaza
Special 14,00 o e | e e et

AD# N1602A12004C

PASSECOL x1

N1802P27003C-@ N1203P46009C"-0O

® “ Discount Vaccine Clinics Pamille vel CIil'Iic

Evesy Sardy, A N ipcinkiment ey :
] ey g Rl o 1234 Washington Strest | Somersvills Heights (==
;@ Vacsies| SpupiNeuter | Surgery | Preventve Care [ Dental  0DD-000-0000 | www.namewebsite.com acebook

Low-Cost
Veterinary Care

AD# N1G0ZA12005C JLIETre B8]

N1602P12001C-@

Spring Beauly ciscoo owss = Signal Salon &
Specials Brow Shaping Only §12 K1 (234 Mestinger Stet Somornate ighs S
PASS £E0L 1 gl
MN1203P4600aC"-C N1B02P3R003C-@

Full-5ervice Wash & Vacuum
Ifxpress Car Wash Only $5.99

vash | waxing | detailing | bumper repair -
] ) Everyday low price!

ADF N1602A12007C RRGEclla= sl

Lightning Lanes
3 : S ; : lle Heights 'l: .

oAl A

AD# N1G0ZA12008C G- EIve SR

MN1602P16008C-

Day Spa Grand Opening  Luxe Spa g aumae

Bk To day! Linnmed-tema - o
. $39 Massage Special A $59 value! « $29 Facial Special A 549 value! e mﬁgnﬂﬂbﬁh&nm

ADH# N1602A12000C B l=c B R

N1602PEB015C-@

Your local 24-hour diner for great food and friendly service!

Breakfast Served All Da ; : _
R Y | Somersuille Diner 1234 Weshington Strest| SomersvitsHegris

ADF N1602A12010C QR E2es IR S

MCC Usage Note: Thin, top or bottom of the page ads are
12 resruary popular with advertisers. Use these to add extra lineage. METRO* Newspag&r Service

5 Wirtro Crmtive &3 Bnc., Privded fa U S0



Click the Related Content button (page icon) below the ad thumbnail in
MCC to view related imagery and ads within a Marketplace format.

M E T R 0 Marketplace

(MCC Creative Library / Ad {own menu; “Marketplace™)

[ ]
§
&
: P el s
2 . & _;" .+
The purpose of this
Your guide to Valentine’s Day dining, giving and ce “Treats & Eats”

g c = d. gving Marketplace layout is to
give you the opportunity
to promate local dining
advertisers by offering
a vanety of price points

Somersville Liguors Layla Boutlgue Mira Salon T e
Champagre on saie! Hol fopks for Valenting's day! (It cards availatiie
1234 Washington Ste » Samersvlla Heights 1234 Washington Strest + Soasrvills Hasshts 1214 Washingten Streat » Somersville Heighas smallest budgets.
m.mmm i At e i mﬁ%m They can benefit from
the association while
Somersville Liquors Layla Boutique Mira Salon you reap the rewards
z FATpAOR o babel Hot looks for Valentine's day! oy of a fullcolor page.
234 Warkingum Sheet - Somersle Heghts 124 Wasingio Sret » Secaersile eight e e Use this Marketplace
wan.namewehsite.com wyw.namewebsite.com www.namewe bsite.com layout for a variety of
S g Sponsors as part of a
S T o i oo
123 Wasington Stieet + Somervele Heights 12348 Wahingun Strest + Soovarslle Heights 1234 Waakingion Strest + Somerslle Helghts Fﬂ-l'yDLlr comvenience, a
www.asosewsbelte.com wonw.namemehsits.com woww stamowsbeils.com tab-sized version of the
page is available in the
Somersville Liquors m: Boutique Mira Salon MetroCreativeConnection
Chamyps ot Mot looks for Valentine's day) Gift cards awallatvie v Li
jrat hm-?hﬂﬁmww 123!!4%“*&-&0“% 13‘““&%&1&%: Croptvg le:}l-
www.namewebsite.com www.namewebsite.com www.namewebsibe.com
Somersville Liquors Mm&bfﬁﬂ:m Mira Salon
Chamypagne an salef Bt gards svailable
wmmu;um-se:mm 1204 Maskbigisn-Rinet 1 Restaafle Hghin 1234 Waaingion Sea + SomaraleHelhts
wenw.namewebsite.com wWww.namewebsile.com www.namewebsite.com
Somersville Liguors Ly 1 Bootique Mira Salon
Champagne an salef Hotlooks for Vsleniine’s day! Gt cards avallaive
wmwn:suf:.-munm L e sy ol 1254 Wasbinghn Sueet « Somecsle Heghes
wenw.namewebsite.com wirw.namewcbsite.com www. namewehsite.com
T 5 [ @ [
Al 2|5
M = L
Dine Your Heart Out M 2l -
Wa're caluborting Vabenine's Dy JJ‘..SWGJ - AH Sﬁtfﬂr ,8 |§ 3 Z?‘:
@l ik i etth el intusi dwias, L] .. -
B Bt ol Valentine’s Day? 5 iﬁ & é
Valsntine's O Valantine' == .
Prix s Dinney | Brunch Bulfet” N N e 2 | 8
gt ) e 8 | H
On the Menu: |_ 2
CL) Chlsmstwriand | Chichos Marmls | Fllet Mi
b ?dlh-l-m- &H&hlﬂ-ll.m § a - @
=i <] Skyline & 2
E ,% Restaurant 'm . §
o % 1234 m’“ =
‘ﬁ- o Somaravil Haghis =2
" = DTN eI =
E =) PN S
=Z| o L ]
2 =23
® Glgl &g
3] = 2l= % sz
o o S:..I &=
8 3 = E @
= Bz ;é; sB
@ 2 g 5 |8
z Q | ® o
it beditep peftr for aiFthe smac pou s o) é
G Great Gifts Under $25
p— dnmﬂnlqmndm
3 e
o
§ = Decasioms Card & ;:,”g'-'cﬁ auligue
E % 1234 Washingion Stest | Somarsite Helghta
g ? Open Valsating's Dary, sam-som [ 1)
PASS 6 COL x 21
AD# N1602A13008C RRLERE!
METRO’" Newspaper Service FEBRUARY 13
LIS Wtre Comtien Giiphics, fac, Frivted W U506



N1602P14005C-@ N1602P14001C-8

4 21 |
N1602P14009C-@ MN1602P14003C-@ N1B02P 14008C-@

N1602P14006C-@ N1B02P 14007C-9 MN1602P14011C-@

MCC Keyword Hints: lifestyle, leisure, millennnial,
14 resruary teens, students, hip, cool, friends, smartphone METRO* Newspagir éenn'ce

TN Mt Crmative Printed {3 158



N1602P15001C-@ MN1602P15011C-@

-
‘.-.....‘

Se v 0000
IR - o
i

!”."t-.‘&‘.‘li

- %

MN1E02P15012C-@ N1602P15013C-@ N1602P15006C-@

N1602P15005C-@

&

29
W

~ <

MN1602P15010C-@ N1602ZP15003C-@

MCC Keyword Hints: jewelry, Jeweler, ring, necklace,
METRO" Newspaper Service bracelet, gem, amethyst, pearls, diamonds

EEAS Wwtre Dot Giplics, fec, Pristsd U0

M1602P15014C-@

M1602P15004C-@

MN1602P15009C-@

N1602P15002C-@

an
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N1602P18005C-@

N1602P16011C-@ N1602P16008C-@ N1602P16010C-@

N16802P16001C-@ N1602P16009C-@ . N1602P 16004C-@

MCC Keyword Hints: salon services, spa,
16 reBruARY - massage, nails, facial, hands, legs an‘oyne_whaqa er Service

Tmc., Prinfed i 134,



MN1802P21002C-@

N1602P23009C-@

N1602P64010C @

W

N1602P28001C-@

AD# N1602A1T003C
PASSSCOL &3

L3 % Wtre Crmtien G oapleics,

N1802P14011C 4@

Q

8

g rv

o

3

N ity Coenor B

? SUNCAY  MOWODAY | TUESDAY  WEDMESOAY | TMURSOAY FRIOAY e

(',__)

2 12 3 45 6

5 ot Oey

g

:7 8 910 1112 13
14 15 16 17 18 19 20
Wewran vy Prevewess Doy
21 22 23 24 25 26 27
28 29

5 , Fi 2

g

|

:
February 00 Febru.
Black History Lunar New
A
?A%W wﬂéﬂ’&?ﬂﬁl n':r.trlo Rac Cantor
www.namaewebsite.com  www.namaweb: m mmn'rmhdhwm
February 00 February 00 February 00
Ash Wadnasday Name Event Hare Mama Event Hare
Sarww Ewertt a.:rm Event Mwmm
Shatnows Curcn o, R
m.ﬁn?ﬂlmu.:m m&fcmmm mmw.mm
February 00 February 00 February 00
Nemo EventHors  NamoEuartHers  Noms EventHore
dotals hors. Evect oy (0N Lo e hare. o, Event datalls ore,
Eactdauisten | Ko Event Location  Name Event Location
mﬂmﬂm.:m il R s .

www.namewe bsite, com

February 00
Mame Event I-hm

Event datails hera, B
Ew

. Going On Now ="
* Sale Ends Sunday!

AD# N1602A1T001C L TiTe o B8 31
AD#E N1802A17004C 10x13

METRO" NewsEaEueL Service

dedails hora,

Name Event Location
Ce00am-0:00pm
wwnwLnamewe bsite.com
00

Nama Event Here
Emldalllm Event

(] ]

Mnm E\unl I.nr.ﬂ.lon
mml“b“ com

Mills"Home
& Gardem Center

treet | Somerns: Heights
namewsbsl

Febmgg,{ 25
Chili Cookoff
15 unlimited

Floral Design

Day Demo
Frass with ool

Petals Flarist

11am

Wi namawebste com

Cr.OE00LL209LN

@-0500024209LN

@-0100L2dE0ALN

@-D020994209LN

L% VOO E BBV
OT00LIVEOSEN #OV

@ 21009942091 N
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M ETRO Top Ad Sales Prospects

C } f E =
_ﬂaﬂf/‘y Tlorats “ ot 2 5
The porhcﬂsw:h of baauty and slegance ‘ﬁ E [
for anmy room and any oocaskon. A % 8 E
top: o ¥ . ;
ey s v nE &8 ¢ I
. Free orkshop Professional Dental Care
2 Fioral Daslyn Doy for Happy, Healthy Pets
& Caall o ge Srfine for detasks and 2 mwmwmrmmveumwnw
a ke o e your Bpt, ot Dantal Health l Fave with tast and harough tax prep mngn
o 0 Ea 5 | professional with morn han 15 years of
'ai nr-:" with your tax prep service
= Elnc'lmmc filing for a faster mfund
Raview of last year's tax return
f" 2018 tax planning kit
Bloomers Call today for gour Appolaticatt
Foral Boutigue Paws & Claws Pet Clinic L&M Accounting
1234 Washington Streat » Somersville Heights 1234 Washinglon Strest | Somersville Helghts 1234 Washington Strost | Somersville Heights
000-000-0000 = www.namewebsite.com 000-000-0000 | www.namewsbsite.com D0-000-0000 | www.namewebsite.com
AD# N1602A18001C [ EIe BT @ ADE N1602A18002C (LI IEE ) @ AD# N1602A18003C [N FTe BT @
=
C_—s ||G} f} | & §
o, (heehe |. g
) @
o
ot SRttt | 989 o .
dunng February,
Derital Health Morth for | Just for Kids! Q
iroa photo booth sessiond | TSRSORIILNAET, - O Lea]) Sa e
o g e g g g o g e g pin s §
Ol tadg on a0, st - D 290!'!0 nﬁ
a One Day Only
L ] ] | Carpet | Rugs
e ! =z o Monday, | |Hardwood
~ - = T i
= 2] February 29 | |TielLaminate
E 2 % 8| Make It Count! e A 12 Mgt
?ﬂ ] -‘CI'I g Thes Showroom Open Monday-Saturday
2 § —g E [E=ivesd 10am-8pm, Sunday 11am-6pm
s 0
= Fo -
* - G&GC Flooring
1234 Washingion Street |5umanwllia Heights
W 000-000-0000 | Wkw, N b,
O e e
aonitions hare. List off e detadis, 1erme @nef JORRBOna Fede
AD# N160zA18005C JTECED-EBER W | pass2cocxs ([

Summer’s Coming...

Gt ready, 364, gomeous with our kaser beauty spscials

up to 50%Off

Laser Hair Removal Packages

®-DL006E4Z08L N

Full Legs Only §149 g
) & . PomDyazem 3
N & e :
g Surgery Center More Machines. 8
3 1234 Wastingion See! Less Waiting.
[+ - [l]l-l]]]-tﬁ]]w Madorn & Eficient Washars & Drers:
% EIEl vvnomewsbsite.com mm%%”‘ e |$“?-5:&'" =
E Mow olfering comless laundry cards! B
%
2 oot mng.n...um Laundry Spot g Eﬂgma s Wig Emporium
i 234 Washington Strest | So lle Helghts oy St | Sormaomvite et
— SR | thuaumﬂ)ﬂtlgf {mnww.m%ew:na;:‘:.&nﬂm S M'“"‘“"m"'m -
orsszcoxs () [ AD# NiGozatooooc JETTTITETN W) reszcoes @)
18 reBrRUARY METRO’ Newspaper Service
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Present these ads, created for this month's Top Ad Sales Prospects, to advertisers in and around your local market.

(MCC Cr

eative Library /

Print Ad Type: “Top Ad Sales Prospects”

High-Performance

h“l-drh-:l

@ J2008E4209L N

e

Snow Day Guarantee

Wit raiees v s wifila &8 hoors:
o your car wash, come back with
your recalpt for & rve do-over wish

ADE N1G0ZA19001C LGS EE= SR @

Celebrating Family
& Progperi

Enjup adl of pour finrorie sy orabicion fn one plicenbis new peart

N1602PE4002C-@

@-0L00PadE09LN

Chinese New Year Dan
Celrbration Lunch Ruffet
Moy, February &
£ Lma- et

LETY ilIFHJSlDIHl'IMuH-II

Chiwese bew Year Foe
Heundon Dimner Buffet
Sy, Eebruary 7
§pmi-10pm

S2g wduha, 512 chilinen o dwse
sernding beew, ming # cockraill « Ranemariens Suggesnsd m

Cr.DB009FdE0ZLN

ADE N1G02ZA19004C RS20 B 3.1 @

|— Goodbye Winter White.

@-29006E4208LN

Il
Healthy
Glow!

Gt a head start on summer with our discount:
tanning Dl:hnes = How m‘femn customn airbrush
tans for a bronge body instan

SunSpot Tanning B@

1234 Washington Street | Somersville Helghts
000-000- 0000 | wwacnamewebels.com

ADE N1G0ZA19007TC EtEde= ML) @

METRO" Newsgaggi_ Service

EJE% Wrtre Cotien Giaplics, [ac, Frivted

N1B02P38007C-@

ﬂran
Bowling
$15
e Somersville
Lanes
b i v oy L éﬁ‘m'”-&m'um bt
VAL N3TeE Al S I8 O
Rasnre your laoe by phane v anling fndayl

e ——————S
AD# N1602A19002C [ESH=s BE ] @

cril Day Specia
o
Thiireday,

Febriary
Tl'ar.lltlnnal
tarian
Warm up l.‘:hl Buln.‘l
this winter
with a hearty
helping of aur
Famaous
hbr’r‘lﬁl“l‘ladt"

N1602P88002C @

N16802P49008C-@

G tha Wilande G fpom o imackiod ot fnd sl e
spacialy, Bas maigee, a-\ha-!a!uonm:w!--oﬂ .

5 Jumbo Hurricanss & Dalquirs
£ Domeste Oraft Speciaks

The Party Starts
Saturday

Don't Miss Our Fat
Tuesday Finale
Celebration February 9!

Lfl=

Big Easy st
Bﬂr & Efi" wwnnrnnmm.lll SO

N1602F 16007C-@

N1602P63006C*"0

@ DEN0BEJE09LN

ADlN‘IW:EMNm:G PASS 2 COL x3 m

Feel Beautiful

Newo Customers,

- Save 25%0ff

Your First Service
ook yoinr sppotrizsent by jlone of online tday!

vt
sy

= =
‘ PR
Tuxery skin care | customized massage
s nadl care | rejuvenating body trestmenis

Gilt Cards Available

Rosewater qp‘d no

1234 Washingion Slrnl:l Somersville Heights
O0O-D00-0000 | woarw,

@ 220091 dE09LN

namewoksila.com

ADE N1602A10006C TEEETSCIRE) .@

Keep Your
Heart Happy
heummﬂz%wmm :wrhﬂhm.thﬂqlml
and & but it oo shows fo available by appointrment
Imtmwmg:mm mmm.&mmm
TG, 0 Dl et D el

Somersville

Health Center
1234 Washington Streel | Somens.lle Halghts.
000-000-0000 | www.namaewabsile.com

| AD# Nig02A419000C [ECCRLVEE @
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N1602P20001C-@ = . 2 N1602P20004C-@

MN1602P20014C"-0 N1602P20002C-@

SEULLLA NS

N1802P20017C*-0

N1602P20011C*-0

N1802P20015C"-C N1602P20013C*-0 N1602P20018C"-O N1602P20016C*-C

MCC Keyword Hints: Valentine's Day, love,
20 reBRUARY heart, baked goods, cake, cupcake METRO* Newspa&g éenn'ce
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N1602P21005C-@

N1602P21008C-@

N1602P21003C-@

N1602P21006C-8

N1602P21001C-@

Cap ¥
TN

MN1602P21013C"-0

N1602P21018C"-O
N1602P21014C*-0

)
o< BIE -

N1602P21012C"-0

N1602P21015C*-0

wf = - b —."!

o t s ;?-' \ 4

o

J " h
N1602P21017C*-O

N1602P21016C* -0
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N1602P22004C -8 N1602P22005C-@

N1602P22007C-@ N1602P22002C-@ MN1602P22003C-@

M1602P22014C-@ N1602P22010C-@

N1802P22016C"-0 N1602P22003C" 0

%ﬁfﬁ?ﬁ%A .

N1602P22011C*-0 MN1602P22013C"-0 N1g02P22012C*-0

MEC Keyword Hints: Valentine's Day, love, heart,
22 FEBRUARY gift, sweets, candy, flowers, roses, basket, cookies METRO* Newspagir éen.'ice

TN Mt Crmative Printed 1 U154



N1602P23005C-@

N1E02P23016C-8 N1602P23014C*-0 N1602P23013C-@
N16802P23017C-@ N1602P23015C*-0

N1802P23012C*-0O

N1602P23002C-@

N1602P2300aC*-0

MN1602P23018C" -0 N1602P23010C-O NTED2P230'I1C“D

MCC Keyword Hints: Valentine’s Day, love, heart,
METRO" NewsEaEer Service romance, cupid, candy, dining, ring, ribbon FEBRUARY 23
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M ETRO Multiple Advertiser

N1602P24004C"O
Or.0200v2d209LN

N1602P24003C"0

N1602P24002C*-D

Usage Suggestion:

Multiple-advertiser, double truck layouts
present unique opportunities for advertisers
to gain more exposure while sharing the cost
of appearing in colorin a prime position. At
the same time, they give you a full-color
spread. Use the alternative headings an this
page to change the focus of the layout, and
don't forget to repurpose the content for your
Web site.

The layout can be opened inside the Metro
interactive Ad Development software (MIAD),
where the amount of advertiser spaces can
be adjusted with a click of a button. See a
demonstration in the MIAD area accessed
from the metrocreativeconnection.com
home page.

N1602P24001C-@

Share the Love Valentines Day Dining Quide

N1602P24005C*-O N1602P24006C*-0

24 reBRUARY METRO® Newspaper Service

PN Matre Bmc., Prinked {a USA,



All the deals
your heart
desires!

valentine’s Day
Specials

N1B02PRAO0DEC @

SEPE DD ESSY

| OEO0GZYZOSIN #OV

@ 05005942021

uy One, Get One
Off Any Beverage

MN1602P65003C-9

| AD# N1602A29002C |

PFASSICOL x 4.25

J(!

S (€

Sweet Stufi
Fresh andd deliclous baked goods

for Vialewttine's Dy dn every diay,
Save

$2.00 Off

Your Purchase of $10 or More

SEFE W00 € EEWA

[250062vZ08FN FaV |

M1G02P15006C-@

Or,09100€4209LN Or.DLL00Ed42091 N

1284 Wmml Somsmnuaq
DO0-000-0000 * wanw, naminwvats!

AD# N1602A28004C |

PASS I COL x4.25

bHHULhHHIBHth ot engt= oo

.........................................

The Way to Her Heart

Handerafted chocolate truffles and candy for Valentine’s Day.

lLove at ey
First Sight

L4 A el
" DLO0GZVZOSIN #V |

Bon Chocolatier $5 Off
1mwm Purchasa of $20 or Mora
it

N1602P15010C-@

@-JL0052d4209LN

i

I

I

]

]

1

1

:

1

¥ i
Opn ey e ol an | S oty ]
1

i

I

1

i

1l

1

1

I

Py

| AD# N1602A29006C |

PASSICOL 425

Va-Va-Va-Bloom!

| AD# N1602A29008C |

PASS 300 x 4.25

Save
20%Off ===t

Any Massage or

N1B02P16003C-@

§
i
]

AD#E N1602A20001C LT o I8 3]

METRO" NewsEaE-er Service

EPE1% Mirtre Comtiom: G tapiiics, [mc,

2 r X 0D EESYd

[D6006ZwZ09IN QY |

Sat tha miocd tnis Valenting s Dary
with romantia and houghtful frash owars:

Save Local
10%0ff G
Your Next Order

Flower Station

1234 Washington Street » Someraville Hedghts
000-000-0000 = wanw.namiwabsits com

@ D9002242031L N

FEBERUARY
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MN1602P26001C-@ N1B02ZP26009C-@

N1602P26005C-@ N1602P26008C-@ N1602P26007C-@ N1602P26002C-@

MN1602P26004C-@ - N1602P26006C-@ N1602P260023C-@

MCC Keyword Hints: Valentine’s Day, couple,
26 rFEBRUARY love, romance, heart, roses, senior METRO* Newg&a er Service

£ vt T, Frinded i U5 A,



METRO" News

300 Mirtre Comatfo Gaapibicn, [nc.,

e Senvice

N1602P27009C -

MN1602P27007C-@

N1602P27010C-@

N1802P27008C-@

N1802P27005C-@

MCC Keyword Hints: Leap Year, frog, money, financial,
pets, red carpet, nightclub, flowers, bouguet

N1602P27003C-@

N1602P27006C-@

N1602P27004C-@

FEBERUARY
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28 reBrUARY

N1602P28001C-@

N1602P28004C-@

M1602P28002C-9

MCC Keyword Hints: lifestyle, house, home, spring,
garden, deck, home improvement, corbel, flooring

N1602P28009C-8

N1602P28006C-@ N1602P28003C-@

MN1602P28002C-@

N1602P28005C-@

METRO* Newspa&g '_S_gﬂice

TN Mt Crmative U5




N1602P22001C-@ N1602P22008C-@ N1602P22005C-@

N1602P29006C -4

N1802P22003C-@ N1602P29007C-@

MCC Keyword Hints: lifestyle, house, home,
METRO" NewsEﬂEﬂ_ Service curb appeal, spring, garden, gardening, grass, flowers FEBRUARY 29
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N1802P300M7C*-0)

q‘k 1 Al e N

N1602P30023C-8

N1602P30018C"-0 N1602P30021C-0

;1 602&3‘0 | #: k - &-‘\
| PNy 8}&"‘99
“for the Hone———2

N1602P30016C*-C

% SPRING!

N1602P30011C*-0 N1602P30012C*-0 N1602F30019C" -0 MN16802P3001 5C*-0
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METRO" News

MN1602P46001C-@

N1602PZ003C-@

10% Off
In-Stock
Rain Gutters

BOGO
50% Off

Name Brand
Garden Tools

Composite

Decking
$2.19 m. 1.

Name Brand
Paints & Stains

$22.99 1
30% off

Name Brand
Power Tools

Ceiling
Fan Fixtures

$49 &up

AD#E N1602A31001C PASSGOOL x21

vspaper Service

B loday.

oondithons here. List detafls, terms and conditions here.

20% Off

Patio Furniture

up to

30% Off

Mowers
& Trimmers

10% Off

Name Brand
Weed Control
Products

4"x8" Pavers

Only 29¢
30% Off

In-Stock
Entry Doors

16, List detalls, terms and

Back-to-Spring

Savings for the Home

Refresh, renew and renovate with storewide savings
on spring home improvement essentials.

@ 05008242091

@ 05009rd209LN

Spring
Cleaning?
We rent pressure

washers and carpet
steamers!

Free
How-To
Clinics

Register in store
or online today!

Edwards

Hardware

1234 Washington Street
Somersville Heights

(00-000-0000
www.namewehsite.com

mqm&um? am.-T:30 pm,
Sunday 8 a.m.-3 pm.

FEBRUARY

31



M ETRO Themed Event Package

SECTION COVER: QUICK SELL:

Stuw,mel_L
Recreation

N1602P32001C*-O

N1602P36002C-@

@ DFD0ESJE09LN

o Gl | Ge-Karts | Aremde | Fritus | Snich Ser | Fides | Gearres

OPEN 7 DAYS
att summes: FunZone
Amusements

e 1234 Washi Strest
whn sl v b e orsat  Somersville Heights
Wi Ui w8 sy -000-0000

Bun-Thur 1 1am-Bpm,
Fri & Gat 1 1am-11pm

oo pet st e, namawebsite, com

[ fl=

N1602P53003C-@

ADHE N1602ZA32001C

PASS2C0OL x5

| ADE N1602a32006C  CLCLECREY You Can't .
WEB & MOBILE ADS: N1602P32001C"-0 ® o gt
£ ®
A
Score mei & I With This Ad!
Good R ” t‘ 8
Times ecreacion z
& Gre:":llt Ml Gl || G- Mot | Aircis | Prines | Birsck Bar | Fictes | Garses
Prizes:
AL s QNZONS s
Fri 6 SaC 118m11pm i
Eg%%f ¢ T ) uﬁ‘ﬁ”’fﬂ'ﬂ.ﬁf‘hﬁ”‘“
Unlimited B www namewebsite com
Arcade Play FunZone n v |
GOING OMN NOW! L e n e I Amusements -
ADE N1602W320038 g
Sl FunZone
Amusomonts
ADE N1602W32003W
Score Good Times
Score Good Times ™ & Great Prizes:
& Great Prizes! o
=] B, BOGO
Hna g — ' 50%0ff
50%0ff & ' Unlimited
Unlimited 2 ade Play
FunZone sonERde Bl % Wit Thie Ad)

Amusements

1234 Washinglon Stree! \Washi Strest
Somernsvills Heights. 199,,.“423'. "W
000-000-0000 FunZone Sanaree Lo

W Tl | Geo¥arts | Arcmds | Priws | Snack Bar | Fides | Qares

OPEN 7 DAYS FunZone

Selefs  Amusements | ol v namewebsite,com
ED
ADi N1602W32003L [ AD# Nisozaszo0ac i)

32 FEBRUARY METRO’ Newspaper Service
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These valuable packages give you what you need to take advantage of timely seasonal and
event happenings during the month. Each provides a heading, imagery, print, Web and

mobile ads, a ready-made cover design and a quick-sell multiple advertiser page.
(MCC Creathve Library / Print ill-down meny: “ThemedEventPac E

SECTION COVER: CAMPAIGN:

We Make
Valentine's
Day Special

Make it a date to
remember with all the

NAG0ZPE5004C-@

Valentine's night
oul planning
pointers

@ DrL099d209LN

RAestauramn
o e

p—re

Maya_'s Cafe
I?&dﬁ'ﬁmhmm

AD# N1602A33001C
PASS2COL x5

@-OrL09942091LN @ DE00S9HE00LN

N1602PES002C-@

ADF N1602A33005C 9867 1 13
ADF N1802A33006C PASS 6 COL x 21

o=y
Heserve
Now o <

U’mma Day/

HEADING:

WEB & MOBILE ADS: N1602P33001C™0

How
Sweet
It Is

@ D2L029da09LN

v
000~ D00- 0000
T v ol '
= A AD# N1602A33002C

ADH N1602W33003B PASS ZCOL %8

=T e {
SRS Maya's Caﬁea

AD# N160ZW33003W

How
Sweet
It Is

Free Dessert

R ey s

Maya'’s Cafe *j

@-05009E4203EN

1?'3-1Wuhlwlm$tﬂl Smmwlon
OO00-000-0000 =

AD#E N1602W33003S AD# N1602W33003R

ow Sweet It Is Mayas Cafe
EFEI"M'",E s S

[ AD N1602433003C_ [/
PASS2COL x5
METRO’ Newspaper Service FEBRUARY 33
E300 % Wirtre Cemsties Giaphics, Tac, Fristed i US4



M ETRO Themed Event Package

SECTION COVER: mlﬁ S_ELI.: CAMPRIGH:
o Green Home Green Home '
E gt e e Line dry Bpplaccn
5 NAME NEWSPAPER % e % X - Eer M e
E} = energy =-: SLE e = | ® bt of o S
g E ey et .=..-—:. proes i [ =
= ] B i b _— = $1,000
= o Eerr s s | ™
z § el = | :;/ 5 g
Q 2 B ==
:’L—? % -'-a—\.n—'-;':;_ E— i I r/ = § E
8 T —" = 8
: , == _= :
= ey i) = i &
e == | I} = :
- R Wt A Sy & e
£ g Greenways Contracting -
L4 B i e A i 1234 Wasbingion Strect | Somerwille Helghts 0
o S g S g gt O00-H00-0000 | www namewebbte.com
§ " ﬁ R Timrlor Hsrma Wireioers
° =Sl 0 nisoaaziootc |
= Eco-friendly & R E— [T [ Ema— ADHE M1602A34001C @
] home appliances PASE2COL x5
=2 Hawe to trim your utility bill
= How to make your home more elficient — I"' " { Contract
Plan ahead for eco-friendly landscapes ot ettt St S| 0. | e e
ADE N1602A34004C 10.213 ADE N1602A34005C 9857 %13

ADE M1602A34006C PASE 6 COL x 21

Optimizing
Home Improvement

M1B02P37003C-@

Gr 10% Off
e
et | e VDT Pairiag | e Mass.
Livensed 8 Insured

HEADING:
N1602P34001C*-0 ‘ﬁ e
e | maprovimsai
L - e prdf ' v B¢
) ﬂpqrade PR
New Vinyl
Siding
Home! - =
yomrine
St Fhustng | Soler Frergy St e =g
o B S
Greenways Contracting
1234 WanEmrn Street | Somerwville Heights
000-000-000

O, 2600902 LN

Lol CIecnways fous | wrw: amewebsite. coa
cheSyeiem Contracting Mo ‘
ADE N1BD2W34001B AD# N1602A34002C

PAES2C0L x5

akal

» g

e Greenwiys
e Contracting =

AD# N1602W34D01W

$1,000 Off Opﬁmlzmg
Any Residential Optimizi
s ysiin Honqe s H'gmem Home Improvement
I =
(S1,000 Off Any ¢ 8| B
greenwz!ys Learn Mose | 5 e
ontracting Greenways &
1234 Washin, Shreet 4 o
Somernillc Helghte Contracting =]
X160 -HD . = =
v pamewe bstte_com 1234 Washingron Street | Somessille Heighn = =
CCR1- R0 | swww naencwelmite com §
g
5. 5 % Greenways — G : §
O timizing ? e reenways Contractin. 2
HOHE:t Lo - gﬂntrafg_{l 1234 Wi ..ys:m: | Somecsville Hdﬁb (o}
PI‘DVC‘:m:,nt gt e rar m"’*" 000000 | worw nansewelsite com
0 g
PARB2COL. x5
34 FEBRUARY METRO" Newspaper Service
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SECTION COVER:

These valuable packages give you what you need to take advantage of timely seasonal and
event happenings during the month. Each provides a heading, imagery, print, Web and

mobile ads, a ready-made cover design and a quick-sell multiple advertiser page.
(MCC Creathve Library E

@-2900LEdE09LN

®-02L0LEdS09IN

ADF N1602A35005C 9867 1 13
ADF N1802A35006C PASS 6 COL x 21

HEADING: T —

XXXk

% Family
FITNESS

o

Hala Waspm I

AD# N1602W35001L

METRO" NewsEaEer_ Service

L3005 Mtre ot Giapelics, ac., Frinted i LS8

Shop new ways
to&hFalza up your
fitness roltinel
Varsity
Sporting
1234 Washington Streat
Somersitle Heights Varsity Sporting Goods
whww.namewesbsite.com 1234 w-rmm :m&mﬁ
.
e, : HulaHoops Shop pewways ; .
0 toshake up your Varsity Sporting Goods
fitness nouting!

mmm- Somansyiie Heights
* s nAMmeweh e oom

Pririt &cl Type pull-da “ThemedEventP;

CAMPAIGN:

Your Family's Active
__Play Headguarters

Hu[.i Hanp-a
On .m!e

1234 'l'llﬁ"i_?ton

D0 :
wwew namewebsite cam

W Ml
Py
ine

& D900LEdE0ILN

[ AD# N1602A35001C__ [

PASS2COL x5

Your Famil |\;< Active
P[ay Headquarters

Sporting Goods
1234 “‘-.h-mu

D00-000-0000
wrw namewebsite.com

35y 80
ED ftimess fusl

AD# N1602A35002C

PASS2COL 23

Your Family's Active
Play Headguarters

%WWP“? Somermille Hoights
D00-000-0000
| £ = qulll.jum:iflnl wew.namewebsite.com

AD# N1602A3S003C

PASS 200 x5

FEBERUARY

@ D2L0LEJE09LN

@-0SD0LEJEDSEN
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Ni602P36012C-@

aﬁ.

N1602P36001C-@ N1802P36011C-@

 N1802P36008C-@

-

MCC Keyword Hints: children, kids, entertainment,
36 reBRuUARY amusement park, mini-golf, go-kar, video games METRO* NewspaPer Service

TP Mirtre Craative Erapliics, Tac., Printsd a US4



N1802P3TO0EC-@

=

e Ap

N1602P37001C-@ N1602P37011C-@ N1602P37007C-@ N1602P37008C-@
N1602P3TO16C-@

¥
— - h---
N1602P37003C-@ N1602P37013C-@ N1802P37010C-@

N1602P37015C-@

N1602P37002C-@

S

-

e
o
N1602P37005C-@ N1602P37004C-@ N1802P37014C-@

MCC Keyword Hints: lifestyle, family, leisure, fun,
METRO" :EE..\'EEEE&E Service home improvement, house, siding, window, door, flooring FEBRUARY 37
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N1602P38001C-@ N1602P38003C-@ N1602P38002C-@

N1802P28004C-@ N1B02P32002C-@

01 L
M1602P38003C-@

MCC Keyword Hints: sports, bowling, shoes, ball )
38 resRUARY hairstyle, knitting, auto, car, car wash MHRO”Gﬁng_é_pEREr Service

Bnc., Privded fa U S0



MN1602P30002C-@ N1602P39003C-@

NlﬁﬂEﬁ‘éﬁﬂOiC-‘

N1602P39005C-@

N1602P39004C-8

MN1602P39007C-@ N1602P20005C-@ N1602P39006C-@

MCC Keyword Hints: fashion, menswear, watch,
METRO" Newsg_ggﬂ Service washing machine, laundromat, sports, hockey, tanning FEBRUARY 39
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These unique ads are designed to have page content flow around

M E T R O their shape. Give advertisers added value by running them alongside
corresponding features from the MCC Editorial Library.
AdScape Ads i v

{MCC Creative Library / Ad Type pull-down menu: “Adscape/Shaped™)

Promote Premium Placement Opportunities
\‘\. ith Metro AdScapes

Usage Note:

Usa this shaped specialty
ad to attract attention to 2
Valentine's Day gift ad for

a ganeral store. [t can be
adapted for jewelry stores,
lingerie stores, candy shops,
flonsts, or any number of
retall establishments. The

ad's unique positioning on
the page s sure o draw extra
attention for your advertiser
while gaining premium
pricing for you.
v

L ]

e

g

o

] _

E r_.l}r' rr{f(mﬂ(f.!(u.'r '”’.5"'"""’.\_9_"?&‘."_/;""" I.Ilr:ﬂ"}lh’({f(.-ll '/"I'(y s

U tD His & Her Apparel | Loungs Wear | Lingeris
Jewelry & Watches | Fine Fragrances | Leather
0 Totes & mm|mm|aﬂ&m|&m
50 /0 Sl s Bty Fatnry (0. 5918, Lint dmin b, ared conchaora bew
OFF Cousins General Store
1234 Washin Sfreet | Somersville Haight -
Shop Mon-Sat 8.8, Sun 108 D00- moumogtmwwnmlwwﬁn:cmm ’ | £ =
resscouxess ()
40 FreBrUARY METRO’ Newspaper Service
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Capture the free-standing insert market with these ready-to-sell
opportunities. Offer targeted zone distribution to attract

infrequent advertisers, or sell them as regular ROP.

METRO singie sheets

(MCC Creative Library / Print Ad Type: “Single Sheats”)

o
¢ 8
8 g
5
&)
: §
= =
=
-
]
(=]
3
§ - -
g Quality Window
. & Door Replacement z
o
Mhmwmwm?m %
professionais wil Qusrerteed o ST COMpietion )
; F " " Your winckres ared dooe e s Watirs Freestrent tha
Lel as FAe gar kit .cl.fﬁr.'.'d; néa’ fed _,-:E';'- .:;.1—,.'1.-?1 4 “f_"_:‘-m:ﬂ_ﬁ:ﬁ:mh:‘:_‘d‘—;ﬂ %
Camplet H R Patios, Decks Spnng Special O
P:'rr:p 'Sanncu lwlnmﬁm:g;:m lUlliau'r_: 50 Of each window 'Y
muéuwag.w ﬁm&mnlﬁtm Pmﬁ:am smn Off each door
Walaper Hangirg, & B Foarg Inakuace Concists & Wasoruy . FrutF'mmcl 3
Pivar £ Cubi Rl ey o -—_é-uﬂ'm%ﬁﬂ 3
Spacaity Fneshs Vit Phaniaaa WArwdiows | Eriry Do | Ptk Doers §
= Mhlmhhlhlhm E
Integra B YL TR ]
Home Services s uusroimas 3 §
Washi LConeletos 2
Lomercvde Mg el g Cleary Windows & Doors <!
W STEWRBSAE COM Fiee Esimates « Call snday Q D 00000 » wen naeminatietio o
16

ADE N1B02ZA41001C EEEERY

AD# N1602A41002C EELERL

N1602P15011C-@
N1602P38005C @

§- 08008142091
®- 020081 42091N

Zen
Moments

Sophisticated
Accents

We ame prowd to be the srea’s jewelry
wtoge of ehoice for personalizesd service
il it itive prbess. L sl b 1o

ﬂal carried away Mrwrpanq)ﬂulp spa
relaxing

i].l dealgreil 1o pelfreaks yuurlu!r il

sy iinparalbelind melioctbom of fino
by ikt e oo il
line of meckesign and repair services as
woll as o dismond tradein progmm o
ke your codlec tion 1o the mext level.

] weii of Wl Ebsirig, Frroms the

s il mrisie o the complimemary

x Tk b mend b trwsst ment oom s,

= wrery dotail is in place 10 snsmire your
spa experionce is simply oxiraordinary.

MN1802P16006C-@

N1802P15013C-@

Ve Trrisbodd Boaies e Uhlity Jewedmn & Dppatindin v Youinr Lo
Fremium Dhamonds & Gemsanes | Unique & Cosom Jewslry Drsgas | Waich & Jewelry :mh.u..s-aspﬂ-l-uIShcuqu|m.-u.-.n
Brpair | Remeousts & Hesbesigns | Jrewby Cleaming | Jrasiry Appraisals & Pediures | Detoifying Body Wraps | Polisking $kin Soraks | Facial & Body Warmg

e Tumsday. Friday Llam - Bpm. Sassrday & Sasdry 10mm . S

e =
e (Lerino Jewelers
¥ 5 1234 Washinglon Street = Somarsville Haights » 000-000-0000 = waw namewsbsite com

By Appstwimem (huly Tassday. Fridey (am - S Semrday & Sosday tm - dpm

messmen | otus Day Spa
K1 3 1234 Washington Strect = Somersville Heights & 000-000-0000 = www. ramewebsite.com

Froe Save qa‘-(. Free

Jewelry e ety 109 €11 h$l“ Off Ay Factal o Mussaige :!*nlltt'll.ﬂ‘

Cleaning E=smsz=ss | mpi,. — osssse EEREET | Ridvree — SRSSSmEEee
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M ETRO Shop Local

MN16802P42001C-@

N1602FP42014C*-0 N1602P42012C*-0 N1B02P4200a3C-8

N1602P42015C*-0
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N1EDEF42EIC‘BC -D N1602P42007C*-O N1802P42010C*-0

MCC Keyword Hints: shop local, shopping, retail,
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Support for area businesses is fundamental for a strong community and the foundation of every
publication's ad revenue. These valuable sales campaigns are designed to position your paper as the

champion of local businesses, and therefore allow you to take the lead with “shop local™ advertising.

{MCC Cre: brary / Print Ad Type pu menu: “Campaign”)

“SHOP
LOCAL"
SUPPORT

This month, find a
full-page “Eam Local
Loyalty Points™ layout
designed to increase
exposure for local
businesses through a
loyalty points program.
Consumers can win
menthly prizes simply by
signing up and shopping
at participating
businesses. This could
easily become a
long-term promation
that can encompass
your print, anline and
social media outlets.
Promoting local
shopping is more than
an economic necessity
in many areas; it has
become a source of
community pride. Look
for two additional "shop
local™ pages each
meonth for a variety of
advertiser categories,
S0 you can keep a
local campaign going.
Many have companion
Web ads ready to
Shopping and dining locally il_]st got more rewarding! Join our free presant for combo
local shopping network online today, and earn points for every package buys, too.
urchase you make at the participating businesses featured
ere. On the first of each month, members with a minimum of 100
points will be entered into a new maonthly prize raffle with additional
entries for every additional 100 points earned. It's that simple!

N1602P43001C*-C

M1E02PES003C-@

N1602P42002C@ M1602P28005C-@

@-0800594209LN

8- 0rO0RE4E0aEN

Monthly Prize Peek :

Meet

. February's =
* March1 April 1 May 1 Winner: 3
* Lunch Free Spa  $25 Gift Anna =
- for Two Treatment Card Henderson

- Pisaltalian Escape Kenwood Winter Gift Basket g
+ Restaurant Day Spa Boutique Goad Scents Candle 0
: & Gift Boutique .

Register online today to get started at namene

Menswear Shop Chinese Restaurant  Home Store Auto Supply Store Jewelry Store

Toy Store Coffee Shop Pool Supply Store Indian Restaurant Naill Salon

Children's Clothing Italian Restaurant Hardware Store Marine Supply Store  lce Cream Parlor

Store Clothing Boutique Seafood Restaurant  Sporting Goods Store  Bowling Alley

Dry Cleaner Bookstore Deli Market Car Wash Tanning Salon

Family Restaurant Thrift Store Discount Store Bar & Grill Variety Store

Florist Electronics Store Pet Supply Store Craft Supply Store Optical Shop

Gift Shop Sushi Restaurant Grocery Store Flooring Store Shoe Store

Beauty Sakon Beauty Supply Store  Pharmacy Furniture Store Accessories Shop
Garden Center Liguar Store

[ AD# N1602843001C RE T T
AD# N1602A43002C [RIELES

METRO" Newsgggﬁg_ Service FEBRUARY 43
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M ETRO Retro

N1602P44007 A-@

N1602P44013A-@

%MH&%MﬁWﬁW il

M1602P44008A-@

N1602P44000 K-8 MN1602P44004A -8

MCC Image Type: line art )
44 esRUARY MEC Keyword Hints: retro, Valentine's Day, Presidents’ Day MEFRG“ﬂewspaEEkr §§Q’JE§
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Over 100 years of providing premium content makes Metro's archive one
of the deepest and richest in existence. Now you can access some of

the best from years past to use in your creative design work.
(MCC Creative Library / Keywords: Retro plus art subject)

SPTH THIELBTHTEOLB

N1802P45S004A-@

N1602P45001A-@

£
-
by P

N1602P45012A-@ N1602P45003A-@ N1602P45011A-@

MCC Image Type: line art
METRO" Newspaper Service MCC Keyword Hints: retro, home improvement, spring, beauty FEBRUARY 45
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M E T R 0 Templated Special Sections

N1602P46004C-@

N1602P46001 G-

N1602P46002C-@

S
MN1802P48006C-@

NABOZPAEO0SC-@

Fully Templated Special Sections & Collateral Material rresent. Sell. Print.

‘Want to grow your special sections program and ad sales, starting now? With
Metro's fully templated print sections, you can (online versions also available).
These beautifully designed 24-page sections come complete with professionally
written articles and eye-catching imagery surrounded by a wealth of ad positions.
PLUS, a sales sheet and self-promotion ads to invite advertisers to participate in

46

FEBRUARY

"Home
T
i Sires & Bntes:

Ty acveren. sl BORD00 DUOE o
e it s by T Ay Fatrmep

8.5x 11 SALES SHEET

your section are also included in the package. Adapt the ads for online use to
promaote the upcoming online version of the section.

View this month’s Spring Home Templated Special Sections package in MCC. If
youl like what you see, ¢all 800-223-1600 or emall service@metro-email.com
to order and grow your special sections revenua!

PASS200L x5

PASS 200 x5

METRO® Newspaper Service
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Metro Templated Sections are an optional add-on to your Metro Newspaper Service subscription.
Call Metro's Client Services at 1-800-223-1600 for more information and pricing.

M1B02P47004C-@ > N1602P47002C-@

N1602P47005C-@ MN1602P47001C-@ N1602P47007C-@ : MN1602P47006C-@

Fully Templated Special Sections & Collateral Material 7rescnt Sell Print

Want to grow your special sections program and ad sales, starting now? With your section are also included in the package. Adapt the ads for online use to
Metro's fully templated print sections, you can {online versions also available), promote the upcoming enline version of the section.

These beautifully designed 24-page sections come complete with professionally View this month’s Green Living Templated Special Sections package in MCC. If
written articles and eyecatching imagery surrounded by a wealth of ad positions.  you like what you see, call 800-223-1600 or emall service@metro-emall.com
PLUS, a sales sheet and selfpromation ads to invite advertisers to participate in to order and grow your special sections revenue!

e g

E sl
o ey, v (8 v e " renspmaLom MFW;EMW
B85 11 SALES SHEET PASS 2000 x5 PASS 2COL x5
METRO" Newspaper Service FEBRUARY 47
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N1802P42010C"-0

S.\\-“THZ

N1602P48011C*-O

Fnhmﬂm@@

Black Hlsto ry
Month

N1602P480080C -0

N1602P48012C*-0

MN1602P48013C-@

Wl

Cele PR Hemage- STt o e,
Honoring Achievement. " B e

world a better place for everyone
throughout our nation’s history and today,

Sponsored by:

AD# N1602A48004C JEEELEes B K]
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" N1602P43004C-@ N1602P49003C-@

N1602P49011C-8 N1602P49024C" 0

N1802P43002C-@ MN1802P42006C-@ N1602P49020C"-0
N1B02P49021C"-0

N1602P48015C* -0
N1602P49016C* -0

. MARDFGRAS.<,,
BiG DEALS M ilﬂ

a N1602P49023C°-0 ..
MN1602P48013C*0 . -

9]
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£
*

N1602P48018C™-O N1602P49017C*-0 N1602P49008C"-O N1602P48010C"-0 N1602P49026C"-0
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Usage Notes:

Use these backgrounds to help promote Valentine's Day, spring.
home improvement, Mardi Gras, Presidents’ Day ... and more, for
individual retail ads and campaigns, full-page directories, multiple-item
merchandise ads, event schedules or cover designs.

(MCC Creative Library / Image Filter menu: “background™)

A

N16802P50002C-@ N1602P50001C-@

i
bl

!.|_]|

NA602P50007C-@

N1602P50004C-@

MN16802P50002C-9 N1602P50006C-@
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N1602F51005C@ N1602P51004C-@ N1602P51003C-8 N1602P51002C-@ N1602F51001C-4

N1802P51006C-@
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Usage Suggestions:
Try this sparkly kissing lips
photo as a background or
page header for all types
of Valentine's Day ads:
cosmetic stores, lingerie
stores, hair salons and
more, in print and online,

ads and pages.

Usage Suggestions:

Candy com is not just for

Halloween any more, Use
this one as a background or
page header for kid-friendly
Valentine's Day candy, party
supplies, dental ads and
mare. in your print and online

Usage Suggestions:

Try this heart buttons banner
photo for Valenmtine's

Day sewing and notions

ads, fashions lingerie, gift
shops, nail salons, variety
and discount stores, and
meore, in your print and online
promations.

Usage Suggestions:

Use this glittery heart banner
photo in ads for all types of
Valentine's Day advertisers,
especially where a touch

of elegance is needed; try
dining ads, romantic weekend
getaways, jewelry stores,
florists and more.

Usage Suggestions:

Use this red-hot candy heart
banner photo in ads for all
types of Valentine's Day
atvertisers, including candy
stores, card shops, teen
fashions, and maore, in print
and online ads, section and
page headers.

Usage Suggestions:

Use this candy heart banner
photo in Valentine's Day ads
and directories for dining
guides, couple massages,
Jjewelry ads, and more.
Repurpose the image for
use in online page headings
and ads.

FEERUARY
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N1602P52001C*-0O
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N1B02P52002C" -0

N1802P52003C°-0
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MN1602P52011C"-0O
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N1602P52007C*-0
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Usage Note:

Thesa frame-and-
heading ad starters
are also presented
as frames without
headings for you to
usa In your pages
and ads,

They can also be
used as background
letterhead templates
for customers of your
printing business,
Plus, you can
repurposa them to
use In HTML e-mall
for nawsletters

and messages

that require extra
attention. Select
“ad starter” from
the Image Type
pull-down menu or
type “MetroBlz™

as a keyword In

the MCC Creative
Library to search
and download
these [tems.

54 reBruUARY

N1602Ps4022C )
(BACKGROUND ONLY-METROBIZ)
MN1602P54004C -
N1602P54013C*-O

SAVE ALL
WEEKEND!

N1602P54024C -0
(BACKGROUND ONLY-METROBIZ)
N1G02PE4D0EC -0
maazPS«m:sc -0

PASS 2 (DL x 525

N1602P54026C°-O
(BACKGROUND ONLY-METROEIZ)

N1602F54008C"-0

N1602P54017C" -0
(SPANISH VERSION)

L=

PASS 2 (0L 1525

L LETEL

" e
e

(BACKGROUND ONLY-METROBIZ)
N1802P54005C*-0

N1602P54014G"-0
(SPANISH VERSION)

LWATCH S0CCER
HERE!

M1602P54025C -0
(BACKGROUIND ONLY-METROBIZ)
N1602P54007C* -0

M1802P54016C-0
{SPANISH VERSION)

N1602P54027C -0
{BACKGROUND ONLY-METROBIZ)

N1602P54009C"-C

N1602P54018C*-Cx
{SPANISH VERSION)

PASS 2 COL, = 5.

: >
N1 E02PS4NECD) '.::‘-__t
L.{mmmunn OHLYY =
. NIGGZP52001C70
N1B02P5401000
{SHWISIH'ERSIDM ‘Q

| Niso2 O
| (BACKGROUND ONLY) B
4 N160zPS4002C0

N1602P54011C-0 i
(SPANISH VERSION)
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PASS 1 0L = 525
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MCC KEYWORD HINT: metrobiz
N1B02P55001C*-0

MCC KEYWORD HINT: metrobiz MCC KEYWORD HINT: metrobiz
N1B02P55002C"-0) N1602P55003C"-0)

MCC KEYWORD HINT: metrobiz
N16802P55004C*-O

L

L

METRO" New paper Service

B30 % Mtre Crvatien Goplics, fac,

MCC KEYWORD HINT: metrobiz MCC KEYWORD HINT: metrobiz
MN1602PS5005C*-O N1802P55006C"-0

N1802P55007C*-O

Usage Note:

MetroBiz, banner, Valentine's Day, spring,
Presidents’ Day, home improvement

Use these timely frames in print insens,
ads or onling ads and areas. tems that
‘ “amp Metro creates to help you expand your

= = printing business are keyworded as
"MetroBiz™ for your convenience in

: ! searching and downloading. The banner-
style frames can be used for top- or

@

bottom-of-the-page print ads or
repurposed for Web banners, Look for
more seasonal and timely subjects
throughout the year.

N1802PS5008C-0

N1602P55009C"-O

FEBRUARY 55



To view individual icons from a set in MCC, click the “i" under the set's

thumbnail, then click Related Content. For those elelments you want to
M E T R 0 Icon Sets download, click the Selector box under each, then click Download.

[MCC Creative Library / Image Type pull-down menu; “leon Set”)

MCC REYWORDS: [GON SET, VALENTINE'S DAY MCC KEYWORDS: ICON SET, MARDI GRAS
N1802556006C*-0 N1602556003C*-O

MCC KEYWORDS: ICON SET, SPRING MEC KEYWORDS: ICON SET, HOME INEROVEMENT MECC KEYWORDS: ICON SET, GROUNDHOG DAY
N1802856005C*-0 N1602556002C*-0 N1602356001C*-O
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N1602P5T029C" -0

MN1602P57019C"-O

s Qx

Y.
o

¢

N16802P57030C™-0

N1802P5T025C-0O
N1602P57021C*-0

.

N1602P57018C* -0 N1802P57038C"-0

N1602PsT022C° -0

-

N1602P57023C"-0)

N1602PST027C-0

ORI

—
—

N1602PST035C" -0

N1602PS7033C*-0

N1B02PST032C"-0

HOC KEYWORDS: TCON SET, VRLENTINES DAY

N1602357026C"-0

L4 i AT
<A "

MN1602P57006C"-0

N1802P5T007C™-0

MN1802PET008C" -0

%, .
Tiraanse®
i

o S

N1802P57009C"

N1602Ps7012C"-0 WN1B02PS7010C*-O

N1602P57011C*-O

Newspaper Service

L

<>

<A’

MN1802P5T014C"-0

A=

N1602ZPE7D16C O

MABO2PST034C -0

Keyword Hints:

Individual elements in lcon
Sets are keyworded as “jcon”
and “symbol." Use either, along
with another keyword, to
quickly find what you need.

To search for borders, select
“border” from the Image Filter
Image Type menu along with your
keyword{s) in the Search box. Try
heywords of “Valentine's Day,”
“Mardi Gras,” “fitness™ and
“home improvement”™ to access
borders on this page in

the MCC Creative Library.

Click “Exact Match”™ when

using more than

° ;Jﬂ_“-\ o

MN1B602P5T013C"-0

MN16802PSTO15C™ -0

N1602P57017C*-O



M1602P58005C-@

2 9%

N1 B10CH0 msozpswm'o aa aa
602PSe N1602P58013C*-0

(]

N16802P58018C*-0

N1602P58023C"-0

MN1802P58008C-@ 1

N1602P58015C"-0 N1602P58021C"-0
N1602P58019C"-0

N1602PS8017C"-0O N1602PS8016C"-O

N1602P58020C"-0

N1602P58024C"0  1600P58022C~0

N1602P58014C -

N16802P58026C"-0

N1602P58012C*-0 N1602P58027C*-0

MCC Keyword Hints: children, kids, summer camp,
58 resruaRy computer camp, bible camp, music, drama METRO* Newspag,*[ Service
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SUMMER

-

N1602P52011C"-0)

N1602P59020C*-0)
N1602P58021C*-0D

'ff.-* -;”._. _g_! i M
UG Carhe” ta i i 33
-N‘IEO.EF’SlQ_C.JEEIl:‘.-.l‘J l M1602P58019C*-0 M1602P53018C*-0

MCC Keyword Hints: children, kids, summer camp,
METRO" Newsg_gpﬂ Service computer camp, ans & crafts, friends FEBRUARY 59
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N1602P&0015C*-0O

N1602Pe0017C -0

GROUNDHOG DAY
SALE

N:mzP&nnmc e N1602P80016C* O

MCC Keyword Hints: spring, gardening, flowers,
60 rEsrRUARY denim, fashions, Groundhog Day METRO* Newspa&[ Service

TN Mt Crmative Printed {3 158



N1602Pe1007C*-0
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N1602P61009C"-O N1602P61010C"-0 N1602P61013C"-0

Ay

N1602P61008C* -0

M1602P61014C*-0

&

%

i\ Tour of Italy

Rome, Florence & Venice
8 Days, 7 Néh?s
L§hd1n£mldhd| Cdlqmr

online today for 'nlmncmunklrhu.

& Romantic Getaways
it
Travel Team

1234 Washi Street
Somersvilla Fﬁf;ﬂh
000-

000-0000
www.namewshsite.com i 12
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See HOW Far Save up to

50%OFF
Your Tax Refund i i)
9/ CanTakeYou! i e

@ Call or visit us online today for great teavel deals, and turn your tax refund into the experience of a lifetime. n n
]
ol

Whirlwind Travel B e e

iy
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| a2
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N1602P63004C-@ M1602PE3005C-@

N1802P83008C* -0

N1802P63012C"-0

M1602P63010C*-0 N1602P62011G*-0 " N1602PE3007C-8

MCC Keyword Hints: health, wellness, medical, fitness,
METRO" New paper Service Heart Manth, heart-healthy, nutrition, yoga FEBRUARY 63
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T %
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MCC Keyword Hints: Asian, food, dining, Chinese, dragon,
64 resruUARY Chinese New Year, takeout, dumplings, chopsticks METRO* Newspa&g Sgﬂice
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N1602PE5010C-@ N1602PE5008C-@ N1602P85006C-8

N16802Pe5007C-@ N1602Pe5002C-@ N1602P85005C-@

M1602PE5001C-@ N1602PE5003C-@
MCC Keyword Hints: food, restaurant, dining, Valentine's Day,
METRO" Newsfﬂpﬁ[ Service pork, spare fibs, chicken wings, com chips, pizza, coffee FEBRUARY 65
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N1602PE8002C-@

N1602PEE020C-@ N1602PEE01SC-@ MN1602PGEQ17C-@ MN1602PEEO0SC-§ N1802PEE012C-@
CUP OF CHILI SLICE OF CHERRY PIE STRAWBERRIES STRAWBERRIES & BLUEBERRIES BEEF STEW STACK OF PANCAKES
rF
| J o - |
N1602PEE004C-@ N1602PBE010C-@ N1602PEB007C-@ N1602PEE014C-@ N1802PEE023C-@ N1802PEE011C-@
RED VELVET CUPCAKE CHOCOLATE CUPCAKES SCALLOPS WITH ASPARAGLS BAKING INGREDIENTS

N1602PE6001C-9
BOWL OF CHILT

N16802PEG003C-9
PISTACHIO CUPCAKE

i

N1602P66024C-@
BAKING INGREDIENTS

[ s 2
N1602PEBO27C-O>
TUNA STEAKS

N1B802PEE015C-@
PANCAKES WITH BERRIES

N1802PEE034C->
GRAPEFRUIT JUICE

[

N1B02PEE0R0C- <>
ALMONDS

N1E02PE6028C-{>
CUP OF CHILL

N1B02PE6E016C-8
OMELETTE

N1B02PEE033C-C
GRAPEFRUITS

e \
e tﬂ-l*:\-‘)'.‘-'

N1602P66032C- >
BREAKFAST PLATE

4 ]
N1BOZPEE013C-@
STACK OF PANCAKES

N1602P8BO31C->
STACK OF PANCAKES

N1B02PEE025C-@
CUPCAKES

N1B802PEECOBC-@
BEEF STEW

N1602P6E018C-@
STRAWBERRIES

66 resrUARY

ALMOND MILK

TRIE
;,\‘_‘q LINE
ey
p 4
N1602PE8005C-@

CONVERSATION HEARTS

N1602ZPEBED2EC-@
CHERRIES

L7y

N1G02PEE00EC-
CHOCOLATE-COVERED CHERRIES

N1G02PEE021C-@
CANNED FOOD

N1602P6E022C-@
CANNED FOOD
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N1602P67002C -0}

& OrZ0904209LN

zz
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1 = Suf A8
3 ~ g a
83 Name Brand aa
§ g Breakfast Favorites  Cake Mix (X
33 Grade AA E;lm .E‘ang $1.49
53 Eggs ca ix Name Brand
$1.49dc  $1.99e Beling Flor
Name Brand  Bakery $1.99
All-Natural : Coffee Croissants .%;ﬁgkaﬁ
/Meats, Doultry $Mieay. 2l $4.90 dor.
= 2
& Seafood - Valentine's Day
§ ;_ Whole ;C\h.’mr' “m Cyrocetics Sugar Cookies
58  Chicken Name Brand Name Brand ~ $4.79ea
oo ;*3'-*;} Canned Pasta Dinners
88 AT Vegetables  $1.996c: z
T Boneless 89¢ 14502 Name Brand 2
Pork Lain Name Brand  Party 5
St / - $6.99 18 oz $1.89 100z &
Jumbo Fresh Fruit Name Brand Name Brand o
Scallops & Vegetables Enriched Rice Peanut Butter ™
$10.89 1, Siveat Boma $1.89z2m. $3.19 180z ‘:-;%f:'"f %Fmt:
. & TSR Hlonets
Boneless %ﬁ;ﬂ“* omalires e e il N
Beef Roast pnt 89 Broth Breads Premium
$2.99 b, Sa0aa ix g_f_rgcﬁ,j,;“_ $1.89200z  $1.00240.  [30S€s
Wild Alaskan $2.09se=  7o¢w HlspsiBrand $19.99 dozen
Salmon Tender Red or White  Dressing )
$5.99 b, Qepatagus; | OGO $2.20 160z
Baneii $1.691. T6¢ b, Neme Brand
; Sweet e Honeydew Canned
Bibfoast  Gigpaicie  Mgions Soups.
$5.90 b, 49¢ ea. 65¢ b, 99¢ 16 oz

Fresh Value Grocery

1234 Washington Street .
Somersville Heights ‘
000-000-0000

www.namewebsite.com .

Open Monday-Saturday Bam-8pm, Sunday Sam-5pm

b trtind ol et ooy D0-00. X016 List dhstadi. borvva e it et
e il e v ram. Lo s incl haten, List

T e Lz =1

N1203P46009C" -0
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M ETRO Canada

N1B02PE2010C-@

N1802P88008C*-C N1602P6800aC" -0 N1602PE8011C*-O

(LOVE IS IN THE AIR)
M1B02PEROD1C -0

N1602PE800TC* -0

Bendez-vous
a la cabane!

(ACTIVITIES FOR SPRING BREAK) (BOOK YOUR SUMMER CAMP) (SEE YOU AT THE SUGAR SHACK)
MN1B02PEB004C"-C) M1802PE8003C"-C N1602PE8002C "0
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Metro is pleased to present this monthly page of content specifically designed for the Canadian market.
If you have special requests for this page, please submit them via e-mail to service@metro-email.com.
(MCC Creative Library / Keyword: "Canada” + subject)

N1602P89002C-@ N1602P82003C-@

MN1602PE3007C-@
M1602PGa000C-@

M1602PE200SC-@ M1602PE9001C-@ MN1B02PE2004C-@

M1602PE2006C- N1602P63005C-8
METRO’ Newspaper Service FEBRUARY €9
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Use these spec ads, headings and art to share faith-based messages. Secular versions

M E T R 0 s - - t l of the art Is available in the MCC Images Library under the second file number.
plrl ua (MCC Craative Library / Print Ad Type pull-down menu: “Religious/Spiritual™)

MCC KEYWORD HINT: week2 MCC KEYWORD HINT: weak3 MCC KEYWORD HINT: weeké
This is your fllustration and copy for February 11, 2016. This is your fllustration and copy for February 18, 2016, This is your illustration and copy for February 25, 20016,
Practice i Holiness o R Be Essoummte
s g s e m e o T o T et e
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Q0 [ Sweiri ot 0Q el R g e
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PASS 2 COL a B25 AD# N1602ATO00AC [EELELFEe I ) ADE N160ZATOO04C [T FTv oIS -]

Ash'

Wednesd=

February 10
MN1602PT0013C* -0
M1602P70014C*-0

N1602P70015C*-O
MN1602PT0016C*-0) N1802PTO010C"-0
N1802PT0005C" -0
MN1602PTO0D01C"-O
r MCC KEYWORD HINT: week1 N1802PT0011C*-0
N1602P70012C°O This is your fllustration and copy for Febmiary 4, 2016,
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Cada mes Metro ofrece una variedad de titulos en espaiiol, estos pueden ser encontrados en la

- biblioteca de imagenes de MetroCreativeConnection, usando “Spanish” como palabra clave.
spal'IISh (Each month Metro presents a selection of Spanish headings.)

{MCC Creative Library / Keyword: "Spanish” / Image Type pull-down menw: “heading” )

I‘Iiai;al by <Linae Doy . 2%l

SPRING

_ e N1OSPT1004C"O Qﬁlﬂbﬂnd@
{wimsn CARNIVAL) -,-5-:-: EI' Drﬂ deli |ﬂS'
M1602PT1010C0 Pms|dentes.

® TN AN
(CELEBRATING PRESIDENTS' DAY) (ROMANTIC RECIPES)
— o N1802P71005C*0 N1BOZPT 100700
g A

Ideas Para + - |
engvasteliHogar UE AMOR - SABORES e i
e L ATISTAD® D Pitwsilf?m

N1602P71001C™0
{anw VALENTINE'S DAY) {SPRING FLAVORS)
[ N1602P7 1008G4-0 N1602P71003C 0

Regalos ‘L. p
los 3 ooy

(GIFTS FOR YOUR LOVE) {REMODEL FOR LESS) (SUMMER CAMPS)
MIBOZPT1006C -0 N1602PT 1002C"0 M16802P71009C 0

Use special event headings to launch or expand promotional opportunities for your advertisers.
M E T R Eve nts Use them in ads as a springboard to larger promotions, sections or full-page developments.

(MCC Creative Library / Keyword: “Event” / Image Type pull-down menu: “heading”).

emodela

AFRICATLATTCRICAT
_HISTORY

MENTS DA Webke- . Bay,

q [N P FEBRUARY 15 MN1602P71037C"0 N1602P71041C0)
N1B02ZP71034C°0 N1602P71038C*0 N1602PT1039C"0 N1602P7142C™0 M1602PT1027C-0

Eﬁr;" :;;W”“m’*ﬁ Amg’mcmji h;\! FREEQOM :[AY
&

\ ﬂﬂ 1 N1602P71030C*-O = HEART
I.ibrwyl.nvers' N1602P71031C"-0 K=Y, _—4? N1602P71016C*-0O
- gerh o \.—EA%\‘/% #F;;o;%’,k-‘ SSMONTH N1602P71017C*0

MN1602PT1011C-0

N1602PT1020C°-O __“"\
N1602P71021C*0 L FEL
&) o AT

N1602PT 102200

dolo b

- Y
L, 1N1602P71028C0 ﬁﬂ;ﬁilﬂu&
roandor H{s.-llul lress L/ Y
e ﬁ
Febatiary 1-m .
N1602P71085C"0 Wg ?f‘ ! N1602P7 1029C"0
N1602P71033C" -0

’ AT

ﬂi&(ﬁ Z

J

Y PeT DENTA L HEALTH

) . MA

N1602P71014G0 N1602P71023C-0 N‘IEO:?E?-:IMH_C'-D N1502P?1U‘IEC o) N'|502F'”0255‘-O

M1E02PT1015C0 M1602P71024C"-0 N1602P71019C*0 N1602P71013C"0 N1602P71026C"0
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Thanks to your feedback, we've included a number of customer-requested

art, headings, photos and spec ads in our service. Have a request?

M E T R 0 c“stomer Req uests Share your suggestions by e-mailing us at service@metro-email.com!

(MCC Creative Library / Art Subject)

N1602P72003C-@ N1602PT2001C-@

-

'
M1602P72013C*-0 N1602P72011C*-0 N1802PT72009C"-O M1602P72007C*-0 N1602P72005C*-0

N1B02PT2014C"-0 N1602P72012C-0 M1602P72010C*-O MN1602P72008C"-0 M1602P72006C"-O
(Country Home Star Decoration) (Country Home Owl Decoration) {Country Home Decoration) (Country Home Heart Decoration)  (Country Home Candle Decoration)

N1602P72020C"-0 —3

=

 N1602P72024C"-0
N1602P72026C*-0
i ) N1602P72039C0)
A ( " "1 (Plumber)
e
N1602P72031C-0) A
(Arm Chair) :
N1602P72021C*-0  W1802PT2016C*-O

N1602P72025C" O

N1602PT2028C-0
(Curie Cabinet)
e » [e—
' ]
W al
M1602P72018C*-0 N1802P72019C"-O
j N1602P72027C"-0) . -
N1602P72033C*0) {Chair) NAB02PT2029C0) 1602P72017C*-0

(Hallway Table) (et e with: Mitry

o= ]
= .:"
(Table) 0 (Planter) N1602P72015C-0  (Family)
{Country Border)
N‘IﬁI}?}gEC@lC‘-O N
ed) d L — i -
| S - - <
m— & .= i S
E = — S
—— b . -‘
(LY - D Eere o
t 'E . -
BONUSISPECIALS | Aa FHEEEE 9=
(e “ "
: . N1602PT2036C" O
N1602P72037C-O N1602PT2038C" - (Ad Design Eﬂphic}
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MCC Interactive SearchBook:
Instantly Access the Content You See

Each monthly interactive
SearchBook can be

2d from
every page of
newmoaocc.com

ik 01 & o 1 EAIW 1D DED2ES 11 ol BEsIchadh.

BPNE 853 8RR

Metro's interactive SearchBook, as the name suggests, lets you SearchBook Features:

preview all of the new images, ads and ideas and then link directly to = View all new monthly content

that content in the Creative Library of MetroCreativeConnection = Individual pages clickable to Immediately access and
[MCC). Access each of the monthly SearchBooks from the Search download content in MCC

gbjm:;jeﬁgﬁz Tr? Eﬂnfﬁa:ﬁ;r;ﬂblar Ll * View By Page map let’s you jump to any page vou select

= |Individual pages can be instantly viewed while complete
Flip through the pages like you would a book, or use the convenient SearchBook loads
View By Page featurs as a quick shortcut to get to a specific page. .
While the complete SearchBook loads, you can click on individually . ﬂ:::g;t:w;;",r’; :;T:tﬁ“an d.linking 16 Baarch resulis for
selected pages view them immediately. To access the images or ads 4 Tpa Enhting &
on your selected page, simply click on the page and you'll be taken ?_p""‘:: SZIa e i e P
to that content in MCC, * Top es Prospects pages with hovers for ed Multi-
Platform Ad Packages that link directly to the ads

In the resulting MCC window, hover over any item to gt to a variety « View content for each Service In your subscription via

of options, including: More Information; E-Mail File Link; Print

Preview; View PDF; Add to Lightbox; Download options {once you log convenient tabs

in). * Download the entire SearchBook as a PDF

Want to return to the SearchBook? Click on the SearchBook tab at

the top of yvour results window and you'll be brought right back to Experience the difterence Metro's interactive SearchBook can make

the page you were on in the SearchBook. in your daily workflow. M
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Metro Creative Graphics, Inc.

519 Eighth Avenue,
New York, NY 10018
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: Auto Sales on the Rise:
= Gear Up to Sell More Auto Ads

Auto sales have steadily increased in recent years, and are
projected to be back to pre-recession levels when 2015
sales are tallied. Lower gas prices, favorable financing terms
and higher employment rates have boosted consumer
confidence, causing forecasters to predict a record year

in 2016.

Prepare for an influx of auto sales advertising to meet this
demand, and position your publication as the go-to source
for local auto advertising, with the help of:

Campaigns & Classifieds

+ Ready-to-present auto ads, in the most popular sizes, that
will drive sales of new and used vehicles

= Timely seasonal and event-themed layvouts to attract
dealers and motivate buyers

» Coordinated digital ads for multi-plattorm sales of print,
Web and mobile to reach all prospective auto shoppers

Metro Auto Photos Library

+ Known by publishers as the best resource for brand-name
manufacturer auto photos

+ Six optimal views of each vehicle gives advertisers a
choice selection for optimizing their ads

- Ready-to-activate clipping paths eliminate extra

production work

Manufacturer-approved colors expand your options

Imterior shots and background scene photos further

expand your advertiser offerngs

+ Complete collection includes images of models from
2000 through today

Combined, these services give vour sales and creative
teams what they need to get vour auto advertising in full
gear for 2016.

Call or email our Client Services team today to start
your FREE TRIAL!

Sources; hps/ wae detrofraws.comy'story busness, autas,/ 2015,/ 10/ 14/ ihs sales-forecast’ F3E3 foa 2/
https/ Swwe reuters. comy armcha, 200 5,008, 04/ us-usa-autoe-forenast-o LS HENON S 000 BSOSO #nRoEAC Y BwDG0I0E, 31

Like Us an Facebook
facebook.com/
MetroCreativeConnection

Faoliow Us on Twitte
@MetroConnection

Faliow Us on Inatagram
@metrocreativeconnection

800.223.1600

meatrocreativeconnection.com
service@metro-emall.com



